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Dear Biostadians,

With things acclimatizing to the new normal, we 
began this new financial year with added gusto. 
The pandemic affected us all in different ways, 

but we have been lucky to survive through it with great 
success. Once again I would like to share my gratitude 
towards each one involved in ensuring it was business-as-
usual at Biostadt. 

I am happy to announce that we have delivered an 
overall growth of 9%. Internationally too, both Biostadt 
Philippines and Vinhthinh Biostadt in Vietnam have 
achieved growth from the previous year.                                                                                                  

Furthermore, I am sure every Biostadian has been 
witnessing the most recent developments and changes 
across the company. It is a transformational year with 
a number of new strategies and collaborations being 
implemented. One of the most significant milestones for us 
has been the rebranding of our flagship brand – Biozyme. 
Pioneering in the agro-industry with the roll-out of a national-
level multimedia and marketing strategy, I can state with 
immense pride that Biozyme is the only brand so far, to 
undergo this extent of rebranding and strategic positioning 
in comparison to any other product in this category. It is also 
the first time such a holistic campaign and media strategy, 
which includes advertising on national television, is being 
implemented for any of our products at Biostadt. I am truly 
proud of the entire team who have all been involved and 
worked so hard in the process since the very first step. I am 
sure you are all familiar with the brand’s new tagline which 
is called, Biozyme – Badhna Zaroori Hai.

In addition to this, Biostadt is pulling out all the stops 
towards ensuring another successful year. We will be seeing 
a lot more registrations and marketing of new chemistries. 
Our on-going collaborations with other industry players also 
adds to our exposure and exponential growth.

This year, we saw the launch of our new manufacturing 
facility at Waluj, Aurangabad at a total capital outlay 
of 25 crores. This facility is now fully operational and the 
manufacturing of our products is in full swing.

Changing dynamics and new technologies are being 
introduced quite rapidly especially in our agriculture 
industry. It is very important to keep up with all this 
information in order to stay relevant and be experts in 
our field. With this objective in mind, an innovative and 
unique program called Kaun Banega Lakhpati (KBL), 
was introduced for all Biostadians. The first season, which 
involved 3 rounds, kept everyone thoroughly excited and 

in anticipation for what was to 
come. The final round was held 
online in December 2021 and 
saw participation from Biostadians 
from all over India cheering their 
friends and colleagues in the hot seat. The 
season was a resounding success and I am pleased to 
have seen everyone participating and taking the initiative 
to be involved in this interesting game show. The main aim 
of this program is to encourage all Biostadians to be more 
aware about developments not just within their team or 
division, but to be aware about things that are happening 
around them – within the company at large and also at the 
industry level. 

With the success of the first season, Kaun Banega 
Lakhpati - Season 2 (KBL-2) was again well received by all 
Biostadians. Just like in Season 1, KBL-2 comprised 3 rounds 
with the Grand Finale taking place on Friday, July 8th 2022. 
The Top 5 contestants were well informed and managed 
to answer the  questions quite well. Although in this season 
too, no one managed to win the jackpot amount, Ganesh 
Pawar from InGene Organics won the most from amongst 
the other participants. I congratulate everyone who 
participated in the game this time and I encourage more 
people to come forward in the next season.

Our continuous focus on digitization with the 
development and implementation of HRIS, PMC and 
QR code ensures that we are on the forward-looking 
path towards making Biostadt one of the leading digital 
organisations in the agri-business sector.

After a 2-year pandemic, our Annual Conference for 
two of our businesses - Crop Care Division and InGene 
Organics, was hosted in Goa in June 2022. The well-
organised conferences which included a lot of team-
bonding activities were enjoyed and appreciated by one 
and all. I congratulate all the award winners especially 
the recipients of the Significant Performance Awards, 
Merit Award and ALL other awardees across the various 
categories. This time, the Cross Functional Team Awards 
were awarded to two teams - Project Team (Supply 
Chain, Factory Bhavnagar, Waluj and Finance) and the 
Brand Biozyme Implementation Team (Supply Chain, 
Factory Bhavnagar, Packaging and Crop Care Division). 
Special congratulations to Prabhat Kumar Yadav from 
Crop Care Division for achieving the title of Outstanding 
Biostadian. Santosh Margi from IT received the Dynamic 
Leadership Award. Sandeep Salunkhe from Finance and 
Chandrashekar Nagathan from InGene Organics were the 
two recipients of the prestigious Chairman’s Appreciation 
Award. Congratulations to all!

Chairman’s Message
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Awards & Accolades | BIOSTADT

Spiritual leader Gaur Gopal Das, 
presents Juzar Khorakiwala - CMD 
Biostadt, with ‘The Game Changer 
Extraordinaire’ Award at the 6th 
Annual BrandVision Summit

Juzar Khorakiwala - CMD Biostadt, in a fireside chat with TIMES NOW at the 
6th Annual BrandVision Summit. Biostadt was awarded ‘The Extraordinaire 
Brand 2020 - 2022’

The construction of our new corporate headquarters 
outside BKC in Mumbai is also almost ready. Very soon by 
the end of this year, we will be moving into this new premises 
and we look forward to inviting all Biostadians, Customers, 
Suppliers and Stakeholders to this new office once we are 
ready.

Meanwhile, my term as President of IMC of Commerce 
and Industry for 2021-2022 has ended. I would like to thank 
the leadership team of Biostadt for consistently supporting 
me as always.

I wish all Biostadians all the very best towards achieving 
their targeted goals and look forward to another successful 
and eventful year.

With warm regards,
Juzar Khorakiwala

Chairman & Managing Director

Biostadt wins the ‘Best 
Bio-Agriculture Products’ 

award at the BioAg 
Awards 2022

Certificate of 
Excellence awarded 

to Biostadt at The 
Aqua International 

Awards 2022 for the 
Best Aquaculture 

Healthcare Products 
Manufacturer Award 

2022

Biostadt credited as 
the ‘E4m Pride of India 
Brands’ at The Best of 
Bharat Awards 2022

6th Annual BrandVision Summit 2022 ‘The 
Extraordinaire Brand 2020-2022’ - Biosta¸dt 
India Limited Game Changer – Extraordi-

naire’ - Mr. Juzar Khorakiwala
March, 2022, Mumbai

Quality Excellence 
Award presented 

by CMO Asia 
Award for  

Excellence in  
Agriculture to 

Biostadt 

US Presidential Award for Ac-
ademic Excellence, award-
ed to Tejas, son of Mr.Kishan 

Dumpeta - COO, NSPL
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Juzar Khorakiwala being felicitated 
for his term as President of the IMC 

Chamber of Commerce and  
Industry for 2021-2022

Juzar Khorakiwala, Immediate Past President, addressed the audience at 
the 114th AGM of the IMC Chamber of Commerce and Industry held at 
Four Seasons Hotel, Mumbai
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BIOSTADT | Crop Care Division

Introducing a new and refreshed brand philosophy –

For over 35 years, Biozyme has been a well-known 
brand to our farmers and has been 
instrumental in contributing to their 

success.  Biozyme has established itself 
in the market and has become the most 
trusted and preferred ‘product of choice’ 
amongst every farmer. Biostadt’s Biozyme 
has been helping farmers to grow their 
crops and is recognised as their partner 

to help them achieve growth and fulfill their dreams and 
aspirations. ‘Jo poore desh ko khilate hain, 
unko unki mehnat ka phal milna hi chahiye. 
Aur unka bhi Badhna Zaroori Hai.’

The objective of our new brand ethos is 
to make Biozyme more consumer centric. 
The new positioning and strategy has been 
developed by brilliant minds behind the 
brand and with this powerful new sentiment 

A New Era for  A New Era for  
Brand BiozymeBrand Biozyme
A New Era for  A New Era for  
Brand BiozymeBrand Biozyme

Celebration cake
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SPECIAL  

FEATURE

and visual representation, Biozyme will continue to help 
each and every farmer in our country and beyond. 

The launch of this new brand philosophy was celebrat-
ed successfully across the country.

To inculcate and imbibe the new core messaging 
such as the brand’s purpose, mission, vision, and values, 
members of the leadership and branding team led by Mr. 
Huzefa Khorakiwala, Mr. Gokul Dafale, Mr. Santosh Rane, 
Mr. Sanjeev Raha, Mr. Vijay Dongre and Mr. Kuldeep Jan-

gid was well communicated to all Biostadians. Through 
a well-articulated presentation that showcases the new 
strategy and brand positioning was shared with one and 
all.

As the presentation ended, the teams were left with 
the strong and thriving  message imbibing the core es-
sence - Badhna Zaroori Hai.

Here is a glimpse of the launch celebrations across the 
country…
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Crop Care Division Annual Sales Conference 2022

The most awaited event of the year - the Annual Sales 
Conference for the Crop Care Division of Biostadt 
was celebrated over three thrilling days in Goa! Be-

tween 17th and 19th June, 2022 Biostadians from across 
the country came together by air, bus and train and 
gathered at Resort Rio, a destination within itself, in the 
sultry and serene state of Goa. Under the theme - Be-
yond Excellence, the Crop Care Division’s Annual Sales 
Conference and Gala Night was celebrated with a lot 
of enthusiasm and excitement. Living up to the chosen 
theme, the conference was par excellence and filled 
with engaging panel discussions, educational presenta-
tions and a lot of other surprises too.

Day - 1 of the agenda which was the main confer-
ence event was an engaging evening that had the 
senior leadership of the company speak about how the 
past year has been for business and most importantly, 
what all Biostadians had to look forward to as part of 
their way forward Vision for 2030. Mr. Gokul Dafale - Ex-
ecutive Vice President, Crop Care Division stole the show 
with his robust vision and mission plans to take Biostadt’s 
Crop Care Division to newer heights. Special guests for 
the evening included respected Mr. Juzar Khorakiwala - 
Chairman & Managing Director, Mr. Huzefa Khorakiwala 
- Director, Mr. Ramkrishna Mudholkar - Strategic Con-
sultant, Mr. Satish Kamath - Group CFO and Company 
Secretary, Mr. Santosh Margi - General Manager, IT and 
Mr. Amit Sinha and his team from DOJO (the creative 
agency that came up with the rebranding for Brand Bi-
ozyme).

The day ended on a high note with the distribution 
of the annual awards amidst a lot of entertainment and 
high energy during the Gala Night. It was also a platform 

to showcase Biostadt’s Got Talent which included some 
very talented Biostadians taking the stage to sing, dance 
and act. ‘Dream catchers’, a local goan dance group 
gave some spectacular performances on bollywood, lo-
cal goan folk songs and much more. Amongst all the 
awards distributed, the Corporate Pride Awards were 
also announced. The most coveted award of all was the 
‘Outstanding Biostadian’ award that was presented to 
Mr. Prabhat Kumar Yadav from Crop Care Division.

Day - 2 of the program entailed a full day of fun and 
games. The objective was to involve team building and 
bonding exercises which was done through a mix of in-
door and outdoor games, Biostadians were divided into 
different teams such as Team Roko, Team Maiden, etc. 
Each team had a mix of people from different locations 
so that everyone could get to know each other better. 
Football was the main highlight of the day and Tug-of-
war was enjoyed by all. Indoor games included games 
like Red Light Green Light, 7 Tiles, Bucket race and mili-
tary training. It was great to see Biostadians from across 
all levels, including the senior most management, be a 
part of the games and play all together. 

Day - 3 was dedicated to a whole day of sight-seeing 
where everyone took the opportunity to explore Goa. 
There is always something to be said about having fun in 
a big group. Goa has a lot to offer in terms of its unique 
markets, beaches and places to visit. By the end of 
the day, everyone returned to the hotel after having a 
rolicking time filled with a ton of memories.

The entire Annual Conference this year is surely going 
to be remembered for a long time to come. Kudos to 
team CCD for all their hard work and striving for excel-
lence beyond par!

BIOSTADT | Crop Care Division
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Crop Care Division | BIOSTADT
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BIOSTADT | Cropcare BIOSTADT | Aquaculture Solutions

The Use of Nanotechnology to Control Aquatic Diseases
by: Dr. Sudip Sen - Senior Manager, Aquaculture Solutions

References to the process 
of Aquaculture farming 
have been around for at 

least 4000 years. Although it may 
not be considered a modern or 
trending process, Aquaculture 
is an essential and yet emerg-
ing industrial sector to meet for 
domestic and international food 
security. Approximately 88% of fish and shrimp production 
are for human consumption with the remaining amount 
being utilized for non-food purposes, including fishmeal 
and fish oil. About 45% of the fish destined for human con-
sumption is marketed in live and fresh form, 34% in frozen 
form, 11% are prepared and preserved and 9% is cured 
(dried, salted, in brine, fermented, smoked etc.). The ap-
parent per capita fish food consumption in the world has 
significantly grown during the last few decades, from 9 kg 
in the 1960s to about 21 kg in 2021. Globally, about 300 
million people are directly and indirectly employed in aq-
uaculture from pond preparation, culture, harvesting, pro-
cessing to distribution. Women also play a pivotal role in 
this segment and represent a total of about 13 percent of 
the people employed in this industry.

Fish and shrimp are widely known to play significant 
roles in fighting hunger and malnutrition and ensuring food 
security. It is not only a source of proteins and healthy fats, 
but also other essential macro and micro nutrients includ-
ing iodine, carotenoid, selenium, vitamins, calcium, miner-
als and long-chain omega-3. Recent research studies sug-
gest that pescatarians are able to fight Covid-19 due to 

beneficial omega-3 fatty acids and 
vitamin D present in fish and shrimps 
which act as anti-inflammatory sub-
stances. 

For a sustainable environment, we 
have to take care about antibiotic 
use in human and animal treatments. 
However, in the aquaculture sec-
tor, these compounds are frequently 

and abruptly used to ensure high productivity. Such type 
of practice leads to the emergence of antibiotic-resistant 
microorganisms, with aquaculture ponds becoming res-
ervoirs of antibiotic resistance genes that could be trans-
ferred to humans as well as animals and create another 
future pandemic. To avoid such type of condition, aq-
uaculture professionals should take a lead role towards 
sustainable aquaculture practice throughout the globe. 
In connection with the above topic the potential of na-
notechnology approach to be explored for sterilization 
of the ponds, water treatment, detection and control of 
aquatic diseases, efficient feed supplement for nutrients 
and increasing the overall yields of the crops.

In this way, use of nanomaterials and nano formula-
tions based on natural or combination of ingredients may 
be an alternative to solve the problems of the aquaculture 
industry. The design and development of nano technolog-
ical formulations for application in aquaculture has been 
a major focus of research. The rapid and multidimensional 
growth of the aquaculture industry has led to numerous 
challenges that need to be overcome so that the Industry 
can move forward in a sustainable way.

BIOSTADT | BioNova

A truly innovative and pioneering initiative has been 
introduced for all Biostadians this year. With the 
objective of enhancing one’s knowledge level of 

the agriculture industry and for a better understanding 
of our company and its developments, Kaun Banega 
Lakhpati is a fun and engaging way for all Biostadians to 
learn more. This unique opportunity to upskill talent 
is the brainchild of our respected CMD Sir, Juzar 
Khorakiwala.

Based on the popular TV show, Biostadt’s 
Kaun Banega Lakhpati has been held on-
line for the first two seasons. We received 
an overwhelming response of over 360+ 
registrations during each season, from Bio-
stadians across India. Both seasons have had 
three rounds - Round 1 and the Semi final rounds 

that are played online as a simple quiz. From these two 
rounds, there are 5 contestants that are shortlisted and 
who proceed to the Grand Finale round which is hosted 
online for all Biostadians to watch from the comfort of 
their homes.

The questions for Kaun Banega Lakhpati have been 
carefully and concisely put together by a core team 

under the esteemed guidance of Juzar Khoraki-
wala - CMD, Biostadt and under the leader-

ship of Ramkrishna Mudholkar - Strategy 
Consultant at Biostadt. Sincere thanks to 
all heads of departments and key persons 
involved:- Harsha Adarkar - VP-HR, Santosh 
Margi - GM-IT, Gokul Dafale - EVP, Crop 

Care Division, Nitiin Sonar - EVP- Operations 
& Supply Chain, N.P. Singh - President Biostadt 

Kaun Banega Lakhpati - a unique initiative introduced for all Biostadians!
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BioNova | BIOSTADT
Philippines & 
Business Head, 
IOPL, Satish 
Kamath - Group 
CFO & Com-
pany Secretary, 
Rama Manga 

Babu - GM - Aquaculture Solutions, 
and Ravi OR - GM-Business Develop-
ment & Data Analytics; along with 
our Directors -  Huzefa Khorakiwala, 
Ummeaiman Khorakiwala and Um-
mehaani Khorakiwala; for giving their 
time to create a robust data bank of 
relevant questions.

The Grand Finale round consists 
of 15 questions, which also include ‘padhavs’ at stra-
tegic points. Contestants also get 3 lifelines, (Phone-a-
friend, Audience Poll and 50:50). The excitement has 

been palpable across the organization as the audi-
ence also gets to participate via the Audience Poll life-
line. The overall atmosphere is filled with a lot of energy 
and enthusiasm; afterall one lucky Biostadian stands a 

chance to win Rs. 100,000/ - each season as the jack-
pot prize. 

During Season 1, the Top 5 contestants to make it to 
the Grand Finale were - S. Raj from Supply Chain HO, Jai 
Sedha from Crop Care Division - Jammu Factory, Hanif 
Sayyad from Development & Registration HO, Yogan-
janeya Reddy and Harsha Vardhan Reddy from InGene 

Organics Pvt. Ltd. In Season 2, Mandar Kulkarni from 
Crop Care Division, Rahul Patil from Nandi Seeds Pvt. 
Ltd., Bapusaheb Narayan Gaikwad from Crop Care 

Division, Chander Singh from Crop Care Division, and 
Ganesh Pawar from InGene Organics Pvt. Ltd., were 
the Top 5 shortlisted contestants. During both seasons, 
no contestant managed to win the jackpot, however, 

Ganesh Pawar from InGene Or-
ganics ended on a high note by 
winning the highest amount so far, 
in Season 2.

The Grand Finale for Season 1 
was held on 25th January 2022 and 
the Grand Finale for Season 2 was 
held on 8th July 2022. We look for-
ward to the forthcoming seasons of 
Biostadt’s unique game show with 
similar excitement and gusto. So 
watch out for Kaun Banega Lakhpa-
ti - Season 3, to be announced soon.

Juzar Khorakiwala - Chairman & 
Managing Director, Biostadt

Rahul Patil interacting with Ramkrishna Mudholkar for his expert views

Left to right - Hanif Sayyad - Development & Registration, HO, Harsha 
Vardhan Reddy - InGene Organics Pvt. Ltd., Jai Sedha - Factory - Jammu, 
Yoganjaneya Reddy - InGene Organics Pvt. Ltd.. S. Raj - Supply Chain, HO

Top 5 contestants of KBL - Season 1

Top 5 contestants of KBL - Season 2

Left to right - Mandar Kulkarni - Crop Care Division, Rahul Patil - Nandi Seeds 
Pvt. Ltd., Bapusaheb Narayan Gaikwad - Crop Care Division, Chander Singh 
- Crop Care Division, Ganesh Pawar - InGene Organics Pvt. Ltd.
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A New Beginning For Big Meetings
By: Marketing Supply Chain Associate Cynthia Lyn A. Vera 
Cruz; Assistant Manager, Technical Product Development 
Regulatory Services Shalan Joseph E. Kitma and Sales 
Head, Nishant Kaushik

BIOSTADT | Philippines

After two years of various restrictions, the Philippine 
Government has finally lifted its barriers and 
has started to allow gatherings and events at 

full capacity. With this announcement, the Biophil 

team planned to gear up the promotional activities, 
especially big events that create a big impact on sales. 
One of the popular activities organized by the team 
was the BLO/Financiers Meeting held in key regions. The 
photos enclosed were taken from the BLO Meeting in 
Nueva Ecija attended by 40 farmers who have actively 
participated in discussions and were vocal with their 
inquiries for Biostadt products.

The team responded to each query and backed it 
up with testimonies of farmers. All these encouraging 
exchanges raised so much interest among the partici-
pants, that by the end of the event, new orders of 300 
cartons of Wokozim Power+ were booked on the spot. 

Another impactful meeting was conducted in West-
ern Mindanao area at Labangan area in which more 
than 35 Rice Cooperative farmers participated. The 
meeting was facilitated by Government Irrigation De-
partment Head, Mr. Abdul and our TSE Mr. Jesrel Siem. 
During the meeting, Mr. Abdul himself jubilantly testified 
the benefits of using Wokozim products and further ex-
plained how it prevented the loss in productivity of his 
Rice crop despite facing the challenges of heavy pest 
infestation and extreme climatic stress. He personally 
endorsed the Wokozim Power+ and Yield Booster prod-
ucts to be used in rice crop to his cooperative farmers 
and requested them to share the benefits of Wokozim 
products amongst other rice farmers by word of mouth, 
who were not able to make it to the meeting due to 
limitations on gathering protocols in November 2021.

Metril – Facebook Post
By: Marketing Supply Chain Associate Cynthia Lyn A. 
Vera Cruz and Assistant Manager, Technical Product 
Development Regulatory Services Shalan Joseph E. Kitma

Nowadays, using social 
media is literally part of 
everyone’s life. We, at 

Biostadt Philippines are keeping 
up with the trend and are actively 
sharing details about Biostadt 
Products and their benefits 
through social media. As part of 
BioPhil’s Digital Marketing Activity, 
we scheduled postings of some 
key products on the Biostadt Phils’ 
Facebook page. One of which 
was intended to offer a suitable 
solution to address problems of 
tomato farmers, particularly on 
dealing with persistent weeds 
growing in-between rows as well 
as within rows. This post featured 
the selective herbicide launched 

in 2020, Metril 70 WP. Aside from sharing some basic 
info about the product and its features, what made the 
post effectively eye-catching was the excellent photos 
shared by MDR Clifford del Mundo of South Luzon 
team wherein Metril’s actual impressive effect was 
clearly captured. The post was shared and re-posted 

by BioPhil team members, 
partner dealers and even 
end-users. As a result, the post 
quickly spread and gained 
popularity, reaching the 
attention of 69,178 people 
with 10,474 engagements 
and counting! With the bulk 
of its reach came an influx 
of various inquiries which 
flooded BioPhil’s message 
inbox, our digital Marketing 
team promptly responded 
and addressed each of 
these inquiries with the help 
of our dependable Field 
Agronomists and converted 
our honorable services to 
decent sales.
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 Biostadt Philippines, Inc. Loyalty Awardees as of March 31, 2022
By: HRAD Maricon G. Vega/Tin A. Cruz

We congratulate and thank you for your dedication and invaluable contribution to Biostadt Philippines 
throughout these years and we sincerely hope to keep on growing together as one team for the years to come.

LAST NAME GIVEN NAME MIDDLE NAME POSITION AREA Length of Service (As of 
March 31, 2022)

DEMANO ORLIE TAYOBANA Graphic Artist / MIS IT / 
Admin. Officer

Head Office 10 years, 5 months

GUINTO MARK JOSEPH GUTIERREZ Territory Sales Executive Nueva Ecija 10 years, 2 months
PORTILLANO ANGELITA CRUZ Finance Manager Head Office 5 years, 1month

Biostadt Trainings Go Live And Online By: Technical Product Development Executive Annie 
Precious T. Vilela and Assistant Manager, Technical 
Product Development Regulatory Services Shalan 
Joseph E. Kitma

Over the years, Biostadt Philippines, Inc. has been 
conducting capacity building trainings for its 
field teams across the archipelago. Since the 

pandemic started, meetings, orientations, interviews 
and even product launches have been done virtually. 
We started doing some adaptations with our trainings 
in 2020 but in the last quarter of 2021, remote trainings 
were given a proper facelift with new talents joining the 
team.

On November 19, 2021 the virtual training went live 
for the first time with the topics, Rice Weed Manage-
ment and Mango Pest & Disease Management. Unlike 
the pre-pandemic training sessions wherein the train-
ing team went from one territory to the next, the on-
line trainings opened up the opportunity for all Biostadt 
employees nationwide to participate at the same time. 
People stationed at the head office who are eager to 
pick up nuggets of info can now be welcomed to the 
live sessions and also hear the views of field team mem-
bers. Among those who were able to join were, Ms. Mia 

Rigor of Logistics & Supply Chain, Ms. Maricon Vega & 
Ms. Tin Cruz of HR Admin and Ms. Tuesday Ortega of 
Marketing. The workgroup was composed of Mr. Sha-
lan Joseph Kitma, Mr. Ferdinand Dela Cruz & Ms. An-
nie Precious Vilela from the Technical Product Devt. 
& Regulatory Department aided by the energetic Ms. 
Cynthia Lyn Añis-Vera Cruz of Marketing/Supply Chain 
Department who went on to deliver a live discussion 
on Diseases and Insect Pests of Vegetables featuring 
the premiere products Rezult, Nebijin and Neemactin 
on December 14, 2021. With the continuous support of 
President Narendra Pal Singh, the third online training 
session held on January 21, 2022 went to highlight the 
herbicide, Metril. The program included the usual an-
nouncements and industry updates as well.

The trainings would not be complete without pre-
tests, pop quizzes and post- tests, of course. The top 
scorers in quizzes and exams were lauded after each 
session. To give due recognition, here are the top scor-
ers from the recent live sessions: 

Now that we are in the new normal, Biostadt Philippines looks forward to having more of these activities to ca-
pacitate and broaden the knowledge of our team which is critical to the growth of Biostadt in the Philippines.

Philippines | BIOSTADT
AGR

ICU
LTU

RE   INFORMATION

PRODUCT

OF THIS 

QUARTER EnvoMin – A complete balanced mineral supplement with growth promoters

Aquatic species, mainly shrimp and 
fish, require approximately 22 macro 
and micro minerals. To perform their 

metabolic and physiological activities, they 
both need a specific concentration range of 
major anions and cations. A lack of certain 
minerals can adversely affect the formation 
of essential components such as bones, teeth 
and exoskeleton. 

EnvoMin is a complete and wholesome mineral formulation 
to address the mineral requirements in shrimp / fish culture.  It is 
composed of a complex mixture of essential micronutrients in 
inert form with Calcium, Phosphorus, Sodium and Potassium. It is 
enriched with amino acids and high quality growth promoters. 

Some of the benefits can be listed as follows:
● EnvoMin protects from mineral deficiencies 

in shrimp/fish. It helps to develop an  immune 
response and defense mechanism

● It ensures efficient osmoregulation mecha-
nism and supports the proper molting of 
crustaceans

● It optimizes FCR and maximizes productivity 
and enriches primary and secondary pro-
ductivity of pond water

● Maintains optimum pH of pond water and 
prevents the formation of loose shells, white 
muscles, muscle cramps, etc., especially in 
shrimps
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This year, InGene Organics Pvt. Ltd., hosted a grand 
Annual Conference and Gala Night as part of a 
2-day agenda between 20-22 June 2022 in Goa. 

InGeneners made their way to Goa from all parts of the 
country and had a spectacular time. This time around, 
the event was made even more special, as it was the 
first conference for InGene Organics since becoming a 
separate entity of Biostadt Group. With an overall theme 
of ‘Raising the Bar’, the conference inspired all who 
were present to go forth and raise the bar on achieving 
their targets and enhancing their performances going 
forward.

Respected delegates such as Mr. Juzar Khorakiwala 
- Chairman & MD, Ms. Ummeaiman Khorakiwala - Direc-
tor  along with Mr. N.P. Singh - Business Head and Mr. 
Ramkrishna Mudholkar - Strategic Consultant, shared 
their inspiring words which deeply motivated and en-
couraged the audience. Our other department heads 
such as Mr. Satish Kamath - Group CFO & Company 
Secretary and Mr. Santosh Margi - General Manager 
IT,  joined the other delegates in an engaging panel 
discussion which gave the audience an understanding 
of the seamless functioning of the company and also 
allowed them to participate by sharing their thoughts 
and ideas.

On Day-1 of the conference, InGeneners gathered 
to listen intently to the delegates on their vision to take 
the company forward and achieve more than double 
growth by ‘Raising the Bar’! The presentations and pan-
el discussion were very well received by all. 

In the evening, the company felicitated its top per-
formers during an extravagant award ceremony and 
gala night. The air was filled with excitement as the an-
nouncements of all the winners across categories were 
made. The evening was also peppered with enter-
tainment that was thoroughly enjoyed. A local dance 
troupe called ‘Dream Catchers’ got everyone tapping 
their feet to popular songs. The icing on the cake was 
the special performances that were done by InGenen-
ers from different zones. Divided into North, South, East 
and West zones, the skits presented a flavour of the life 
among farmers and how InGene products were making 
a positive impact on the lives of the farmer community. 
Department heads comprising of Mr. Vadiraj Puthre 
and Dr. Anand Kulkarni, among others, were given the 
responsibility to judge the skits which was clearly quite a 
difficult task for them. 

The evening ended on a high note by honouring 
one of the oldest members from the InGene family. The 
highly coveted and prestigious Chairman’s Apprecia-
tion Award was presented to Mr. Chandrashekar Naga-
than - Regional Business Manager, South.

Day 2 of the Annual Conference was dedicated 
to a full day of sightseeing where InGeneners got a 
chance to explore the famous beaches and authentic 
local markets of Goa. Everyone enjoyed it to the full-
est and returned after a frolicking time with their friends 
and colleagues.

InGene Annual Conference 2022

BIOSTADT | InGene Organics Pvt. Ltd.
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BIOSTADT | InGene Organics

Nanozim Xtrude surpasses expectations by giving superb results
This year, with the usage of our flagship product, Nanozim Xtrude,  two territories - Ghaziabad region and Meerut 

& Agra regions achieved approximately 210 MT in Potato and Sugarcane. Meerut and Agra regions  achieved 105 
MT respectively and Ghaziabad region achieved 200 MT.

Success Story of Sugarcane Farmer - Khalil 
Ahmed from Badshahpur, Kajiwala

Khalil Ahmed, a farmer from Badshahpur village in Bi-
jnor district, UP, has been a user of our Nanozim Xtrude 
product for the past three years. With the regular usage 
of our product, he has observed success with his yield. The 
use of Nanozim Xtrude has helped him achieve a plant 
height of 14-16 feet with a thickness of 5 inches. He has 
been using the dosage of Nazozim Xtrude as per 12-15kgs 
per acre in 5-6 tillers/ plants. He is proud to mention that 
the present situation of his plants is Disease Free.

Success Story of Sugarcane Farmer - Subhash 
Tyage from Muzaffarpur, UP

Subhash Tyage, a sugarcane farmer from Fallowada 
village in Muzaffarpur, UP, has been using Nanozim 
Xtrude for the past four years. With the regular usage 

of our product, he has observed success with his yield. 
The use of Nanozim Xtrude has helped him achieve a 
plant height of 15-17 feet with a thickness of 5 inches. He 
has been using the dosage of Nazozim Xtrude as per 12-
15kgs per acre in 6-7 tillers/ plants. He is proud to mention 
that the present situation of his plants is disease free.

Shubharambh & Sarthi Campaigns

The ongoing ‘Shubharambh Campaign’ is creating a lot of buzz 
amongst our audience especially in creating more awareness and 
branding for our product - Nanozim Xtrude. The campaign helped 

in making a good start with the Sugarcane crop. In Ghaziabad, we 
performed very well with two crops (potato and sugarcane) where 160 
MT were sold.

A ‘Sarthi Campaign’ was organized in Agra & Ghaziabad territory 
by the region team. This created a big impact on the sale of our na-

nologicals, especially pota-
toes. All three mega cam-
paigns achieved a new 
record high by generating 
activities such as 45 night 
meetings, 103 demos and 
25 quality field days. The 
farmer contact team were 
able to connect and net-
work with more than 3000 
farmers through these suc-
cessful campaigns.

‘Project Udaan’ was imple-
mented in Chhattisgarh on the 
paddy crop under the water stress 
conditions.   The main objectives of 
‘Project Udaan’ was to showcase 
the effectiveness of our Nanologi-
cal range of products on crops to 

our team and the farmers and 
to observe how Nanozim works 
under water stress conditions. 

It was observed that Nano-
zim resulted in the increase in 
crop yield by an average of 
20%

Project Udaan

In the months of November & 
December 2021,  we initiated an in-
novative branding activity called a 
‘Product Display Contest’ to promote 
our key brands at key distributors and 
retail outlets in key markets. During 
peak season, separate exclusive shelf 
spaces were provided for strategical-
ly displaying our key products such as  
Nanozim Xtrude, Nanozim NXT, Nano-
zim  Delite, Omycin and Xmite.

Our products were decorated with 
LED Lights, balloons & ribbons making 
them stand out from other products 
and brands. This initiative helped us 
attract the farmer’s attention espe-
cially during the peak season.

Our Top 3 retailers and distributors 
along with IFA’s were selected and 
rewarded at the end of the contest.

A Product Display 
Contest in Kurnool:



| | 17 17 | |     || JULY 2022 JULY 2022

Nandi Seeds| BIOSTADT

Farmer Meets and More… 
Spreading awareness about our hybrid Mustard 
Nandi-300  

NSPL has launched its own hybrid NANDI-300 
product that caters to the mustard oilseed. 
To explain the benefits and usage of this 

mastermind product, we created a demand amongst 
the farmer community with a number of activities such 
as Village Level Meetings, Retailers Crop Tours and 
Mega Field Days. Farmers have taken advantage of 
this high yielding hybrid Nandi-300. We are grateful to 
the entire NSPL team and thank them for doing a great 
job towards achieving our national mission. Let’s look 
at a glimpse of our field activities. 

and to strengthen this backbone 
of the Indian Economy including 
the farmer community for dou-
bling the income as our Prime 
Minister Goal, NANDI SEEDS PVT. 
LTD. is going to launch two New 
Pearl Millet (Bajra) Hybrids in the 
market. (1) Nandi – 11 (2) Nandi 
– 31. 

Hence you all know, 2022 is 
announced “International Years 
of Millet”, NSPL (Biostadt group) 
play important role thorough 
investing more money in pearl 
millet  Research & Development 
by our Hon’ble MD Mrs. Umme-
hanni Khorakiwala and working 
more aggressively for released 
better pearl millet hybrids for 
different segment. NANDI SEEDS 
is a well-known brand amongst 
the farmers & it plays an impor-
tant role to achieve 100 cr. target soon. 

NANDI – 11 is early maturing (73 - 75 days matu-
rity) hybrid with good green quality fodder and high 
grain yielding, especially for Rainfed (north Gujarat, 
Rajasthan & Haryana) area where supplementary ir-

rigation is not available. 
(Photo.1)

NANDI – 31 is Medium 
maturity (80 – 82 days 
Maturity) hybrid with grey 
color grain type, good 
fodder, high grain yielding 
and very compact head 
type, especially for Maha-
rashtra, Rajasthan and UP 
market. (Photo.2)

Bajara is mainly a dual 
purpose crop for fodder 
& grain. In India,  cattle 
farming is increasing day 
by day for sustainable in-
come for farmers so bajra 
fodder plays an impor-
tant role for the same. 
Bajra grain is important 
for human health also be-
cause it’s rich in Iron, Zinc 

& Magnesium, which helps keep the heart healthy. 
It has potassium & fibers, which dilates blood ves-
sels, allowing blood to flow more easily, control  
Blood pressure & reduce cholesterol via direct food 
nutrients. 

Nandi Seeds Pvt. Ltd., celebrates the International Year of Millets with the 
launch of new hybrid products 
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Prevention of Sexual Harassment (POSH)

One of the unwanted issues in the business setting is sexual harassment 
in the workplace that can lead to serious and dangerous 
repercussions. Mandatory sexual harassment prevention training 

is fast becoming one of the crucial requirements of HR Compliances 
amongst many organisations.  Such training serves several purposes, such 
as educating the employees, mitigating risks related to legal liability, and 
meeting legal compliances at the workplace.

Major Benefits of Sexual Harassment Prevention Training:
● The work environment becomes safer: Sexual harassment is instrumen-

tal in causing extreme stress at work resulting in the creations of an un-
safe workplace. The feelings of discomfort and fear created by this can 
be eliminated by training, which warrants a safe work environment that 
assures quality, efficiency, and 
profits.

● Workplace culture is strength-
ened: By communicating an or-
ganization’s policies, goals, and 
values to its various members, 
training strengthens the organi-
zational culture and motivates 
individuals.

● Training encourages reporting 
and empowers bystanders: The 
otherwise unreported discrimi-
nation and harassment will come out into the open when effective 
training is provided. Not just the individuals who succumb to this har-
rassment, but bystanders too, are educated about the expected and 
accepted behaviour at the workplace.

● Compliance risk is reduced: When a workforce is untrained and igno-
rant of sexual harassment issues, the business is at potential legal, finan-
cial, and professional risk that might prove expensive. Training saves an 
organisation from the consequences of such factors and the unpleas-
antness of a toxic and stressful work environment.

Our L&D team successfully conducted the POSH training and awareness 
program with all employees.

My husband, Mr. Pushpendra Pandey spent four 
years at Biostadt, working as a Field Officer in the 

Jabalbur Region of Rewa. On the fateful day of April 
26th 2021, he succumbed to COVID-19 leaving our 
family of 6, in complete and irreparable loss. 

As the sole earning member, we were all depend-
ent on him for moral and financial support. Devastat-
ed by his passing, we were in total chaos 
since our financial pillar had crumbled. 
Both our in-laws are aged and in con-
stant need of medical support. Our two 
young daughters, Chavi and Shruti are 
still studying. I had no idea how to se-
cure our children’s future and meet the 
household and medical needs of our old 
in-laws. 

During this situation, Biostadt stood by 
us  and supported me and my family by 

taking care of their education and also helped 
us with a substantial financial corpus. They not 
only transferred the amount, but also gave us 

the proper guidance on making the right kind of in-
vestment to secure my children’s future, which is of 
utmost importance. 

We truly appreciate the support given to us,  
especially by my husband’s Reporting Manager, 
Mr. Swapnil Lawange, his whole Team and all con-

cerned employees at Biostadt 
who helped to complete all re-
quired formalities seamlessly. We 
are obliged and express our deep 
gratitude especially to Mr. Juzar S 
Khorakiwala and his family for all 
the support given to us. 

I am very proud of my husband 
for being associated with such  
a caring and loving brand such as  
Biostadt.

In remembrance of Pushpendra Pandey

Mrs. Usha Pandey (Spouse). 
Daughter Miss. Chavi 
Pandey and Miss. Shruti 
Pandey.

Nandkishor Shinde, S. Raj and 
Pankaj Gupta participated in 
the 21kms and 10kms run at the 
“Torrent JITO Thane Half Mara-
thon”. In the 21 kms category, 
Nandkishor Shinde reached the 
finish line within a timing of 1.46 
hrs, whereas Saravanam Raj fin-
ished within a time of 2.41 hours. 
Pankaj Gupta competed in the 
10km category and finished the 
marathon with a timing of 1.10 
hour. 

Kudos to our fitness enthusi-
asts!

“Torrent JITO Thane 
Half Marathon”
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For an organisation to emerge as 
a market leader, one requires an 
unwavering and unambiguous 

support from its management to 
create market presence through 
educative value creation efforts. 
Our indefatigable 
leaders make Biostadt 
a name and company 
to reckon with, through 
our endeavours in the 
Campus Connect arena.

This year too, our 
Campus to Biostadt ini-
tiative continues to be a 

huge success. We saw an 
overwhelming participa-
tion from management 
students across VAMNI-
COM, MANAGE and Sym-
biosis Pune, in the sessions 

conducted. We 
sincerely thank Mr. 
Gokul Dafale - EVP, 
Crop Care, Mr. San-
tosh Rane - GM Crop Care, 
Mr. Kishan Dumpeta - COO 
Nandi Seeds Pvt. Ltd, and Mr. 
S. Raj - GM Supply Chain, for 
their most valuable and edu-

cative contributions towards 
the success of these events. 
The program looks forward to 
the relentless support from all 
Biostadian managers to upload 
the vision of 
e n g a g i n g 
with a fresh 
talent pool 
and contrib-

ute to enhancing 
our brand image 
amongst the up-
coming industry 
talent.

 Human Resources | BIOSTADT

The journey of Professional Development for Biostadians

A crucial element for any organization’s growth 
often coincides with the success of its employees. 
This is possible by enabling a corporate culture 

that is open to the continuous upskilling of its individuals. 
This allows employees to adapt to the dynamics of the 
industry and empowers them to stay relevant.

In an organisation like ours, specific training is often 
required. One such requirement came about with the 
need for training of our CNF employees located at the 
depot under the leadership of Mr. Nitiin Sonar - EVP Op-
erations and Supply Chain and Mr. S. Raj from the Sup-
ply Chain department. Understanding the challenges 
is critical to the success of any training program.  Mr. 
Subhash Mittal, Mr. S Raj, and Mr. VDN Reddy assisted 
the Learning & Development department at every step 
of the training evaluation process.

Step 1: We held diagnostic calls with depot owners, 
senior managers, and CNF employees to delve deeper 
into the problem areas.

Step 2: We looked for external facilitators who could 
deliver training in multiple languages and created con-
tent that was relevant to CNF employees. 

Step 3: Finally, we implemented the virtual PDP pro-
gramme in February 2022 and invited Territory Manag-
ers from all zones on the final day to ensure a smooth 
communication flow and increased productivity.

Step 4: The result is that the CNF employees are now 
more motivated and have better knowledge, which in-
creases their productivity. The Supply Chain team has 
also received valuable suggestions to incorporate such 
training programs not only into current processes but 
also to create new practices going forward.

Biostadt’s ‘Parichay Induction’ - Not just a KYC process

When someone joins an organisation, a major 
change is adapting to a new culture, a new 
team, and a new set of processes! During 

this critical period, the new employee observes the 
environment and determines how far he or she can 
grow to achieve his or her objectives in the new 
company. As a result, ‘Parichay Induction’ becomes 
a critical intervention through which the HR team 
collaborates with business heads to convert the new 
‘Employee’ into a new ‘Member’ of the ‘Biostadian 
family.’

What is special about our ‘Parichay Induction’ pro-
cess is the fact that we not only provide them with 
knowledge of HR processes and business presenta-

tions, but also provide them with a platform to partici-
pate in practical sessions. Due to the uniqueness of its 
nature, we receive a resounding response about how 
the process gives them the confidence to start on a 
high note.

At the end of the 3-day program, we administer 
a test to ensure that the information provided is aptly 
retained. The announcement of Top Scorers not only 
gives new members visibility, but also boosts their mo-
rale in order to foster a performance-based culture.

We are proud to say that our ‘Parichay Induction’ 
process is a MULTIBAGGER investment that results in 
the retention of a valuable talent and is not just a KYC 
process for a new member.

Biostadt Campus Connect
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Hanif Sayyad – Registration & Development 
Jai Sedha – Factory Jammu 
Manoj Choudhury – CCD FMT East 
Maricon Vega – Biostadt Philippines 
Prinkle Sood – CCD FMT North Zone 2 
Pradip Choudhari – Factory Bhavnagar 
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Suresh Nair – International 
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Santosh Margi – IT 
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Varun Arasikere – CCD FMT South Zone 1

Participate and stand a chance to win Rs.1,000/-
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M Ramabrahmam Weds 
Mounika – CCD SOUTH -1

Shashank Sansare weds 
Shavya – CCD 

Battini Thirpuathi weds K. Rashika 
– CCD SOUTH - 1

Gaurav Undhad weds 
Khyati – CCD West – 1

Devesh Kumar –  
CCD NORTH

Satish Nathani – 
BHAVNAGAR FACTORY

Sachin B K weds Pallavi –  
CCD South II

Navaneet Kumar Weds  
Kavita – IOPL

Vinothkamli G weds Archana - 
CCD South -2

Uttam Patidar weds Sonali – 
CCD West 1

Vikrant M Burad weds 
Bhumeshwari – Aqua

Prinkle Sood weds Gayathri – CCD 
North -2

A R Varun weds Ranjitha – 
CCD SOUTH – 1

Anand Parekh –  
BHAVNAGAR FACTORY 

Ishfaque Ahmad Mir 
– CCD NORTH -2

Saurabh  Kumar 
Suman – CCD EAST

Dinesh Gawande – 
CCD SBU WEST 2

Mukesh Bansode – 
CCD SBU WEST 1

Komal S Rajpoot – 
CCD West – 2

Nitesh Kumar – 
IOPLCCD NORTH

Jiut Lal – CCD 
SBU East

Pinninti Raju – 
AQUA

Siraj Sultan – 
CCD East

Nimish Deshpande 
– AQUA

B Sankararao –  
AQUA

Kollati Lakshmi – 
AQUA

Sachin Godse – 
CCD WEST -1

Biswajit Samanta 
– AQUA

Pavan K. Sharma – 
FACTORY JAMMU

Anuj Kumar – CCD North – 
1  Twin girls

Manoj Choudhury – CCD SBU  
EAST TWINS – GIRL & BOY

WINNER
October 2021 
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ASHOK KUMAR

Production Officer
Factory - Jammu

Blessed w
ith Tw

ins


