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Dear Biostadians,

Iam sure that the entire Biostadt family and its associates --all 650 of 
you, have had a wonderful and memorable time in Pattaya, Thailand.

It was indeed a first-ever gathering of all Biostadians from India, 
Philippines and Vietnam, and across all the sections of our organization.

Let us begin our new financial year with greater hope and endeavour 
to reach our coveted goal of INR 1000 crores this year. I am certain all 
of our operating businesses will be bang on  in their targets and we all 
can look forward to an equally smashing gathering again next year.

This year we have implemented on the ground our sales force 
automation software (PMC), initially across CropCare Division and 
IngGene Division, which will usher in greater productivity, transparency 
and ease of working in our sales management processes. This is a 
Change Management Process that will help us in the long term to lay 
the foundation of digitization in all our processes.

We are in the midst of the monsoon season, the maker and breaker 
of farmers and economic growth, so let us all hope for a promising and 
prosperous year ahead !

Best wishes
Juzar Khorakiwala
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Under the auspices of corporate 
social responsibility, SBU East 

distributed 97 scholarships to the 
needy students from the farming 
community in states like West 
Bengal, Bihar, Orissa and Assam 
this year.

 To achieve this noble 
initiative, Biostadt printed 
3000 calendars on the eve 
of Bengali New Year with the 
theme of Biostadt Aastha 
Scholarship(BAS). 

Each year we choose 
different themes to highlight our 
USP and use it as a medium to 
showcase our activities.

Calendars That 
Highlight CSR

In North SBU, Scholarships For The Needy & Worthy

The idea is to provide  scholarships to poor and lesser 
privileged sections. This pan India initiative, in which 

212 students from 25 schools were selected for the 
scholarship, have all excelled in academics. 

It is a matter of great prestige to introduce this 
scholarship and reiterates our belief in the potential 

of our children. The scheme was well appreciated by 
Principals, teachers of the schools, media and farmer 
community. The events held by schools and Biostadt 
India Ltd  were covered by local print media like Ajeet, 
Amar Ujala, Dainik Bhashkar, Dainik Jagaran, Hindustan, 
Aaj, Krishak Dunia,Krishak Jagat, Krishak Morcha etc.
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The Annual Conference 2019 held at Pattaya, Thailand from 20th to the 23rd of 
April 2019 was a spectacular one –of- a- kind event, pulling out all the mega stops.
This was the first time Biostadt had an International Conference with all employees 

of Biostadt, across divisions, functions, including Philippines and Vietnam; and 
Akbarallys. It was a gathering of about 665 participants, who were all accommodated 
ceremoniously at two prestigious hotels– Dusit Thani and Holiday Inn.

The participants’ itinerary was meticulously prepared such that business and 
pleasure was combined fruitfully. 
Day1 – Arrival and rest, with sight-seeing at Big Buddha Hill (Observatory View Point, 

Pattaya), followed by the Colosseum show, Dinner and back to Hotel.
Day2 – Commencement of Annual Conference in the morning hour. followed by 

award ceremony in the evening at Nong Nooch Arena/Village and Gala 
Dinner.

Day 3 -  Coral Island Tour, Adventurous sports activity, Local Shopping, 
Day 4 – Visit to Gem Factory and shopping at Indira Market and Pratunam area in 

Bangkok and then return journey back home with some memorable moments. 

“Transcend” 
One Team One Dream 

BIOSTADT | Annual Conference
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Onkar Pathare – Supply Chain (Export) received the Outstanding Biostadian Award P V Hooda – CCD North received the Dynamic leadership Award
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Vignettes of a some 
spectacular celebrations 
and accolades in the 
Biostadt family
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BIOSTADT | Cropcare 

The month of May, different regions of SBU East 
organized BFA training programmes, where all BFAs of 

a particular territory were invited. They had a detailed 
one to one discussion The training programme was 
conducted by Mr.Suman Kumar Chatterjee and territory 
in-charge.

Patna region also organized a centralized BFA training 
programme, it was attended by 24 BFAs from Bihar. The 
programme was conducted by Mr.Manoj Choudhury, 
Mr.Dinesh Kumar and Mr.Sanjeev Raha.

Topics covered were products training, ground 
status of BFA 20:20 , updates through CCM concept, 
organizing farmer meetings and demonstration applying 
CCM concept, importance of BSA/BAP schemes, 
announcement of BFA incentive receiver name etc. 
were discussed.

During training programme, 7 BFAs were awarded for 
their excellent performance in FY18-19. Two of them were 
awarded for excellent demand generation activities, 
5 BFAs selected for Game changer award on Biozyme 
Liquid, AmazeX, Roko, Biomycin and Rejoice. It was a 
rejuvenating session for all BFAs.

BFA Trains Its Lens On Learning 

Techno-Commercial Workshop on Cotton was held at 
Akola where more than 40 participants from SBU West 

& SBU South  Territory attended the event. The participants 
were informed about pest and disease management, 
about Cotton crop agronomy and practices and their 
views about Biostadt’s Cotton Crop Solution- Crop 
Protection were exchanged.                                     

Day Two started with Bio-crop nutrition for Cotton. The 

Territory in charge had one-on- one discussion regarding 
Cotton Crop and their strategies and plans for the 
coming year.

The main motto of the program was to consolidate 
the SBU West & South cotton team to build on their 
strengths and experience. The learning they have taken 
during the 2- day workshop would definitely help them to 
out-perform and achieve their goals.

Discussing Cotton At Akola
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Cropcare | BIOSTADT

As we know, the farming community is a backbone of 
the economy and a key stakeholder for our business. 

Biostadt, North SBU, thought of rewarding them 
in some way to uplift those who are still away 
from basic needs such as education through 
Biostadt Aastha Scholarship program. This 
program, launched almost a year ago, 
continues its good work. 

In this program we have extended 
Scholarship to 1000 students across India 
@ Rs. 2500 per student. In order to do this we 
had shortlisted 1000 needy students from farming 

community based on merit and those appearing for 10th 
standard. We are highly thankful to school authorities & 

our sales team who have shown keen interest and 
enthusiasm to extend this program to those 

coming from humble background and are still 
struggling to complete education. 

This activity was widely covered in TV 
and print media. We are hopeful that 
this initiative will have positive impact on 

the future of students and has helped in 
garnering appreciation from channel partners, 

government authorities and farming community. 

Educating Farmers’ Children: Aastha Continues Good Work

Scotland and London trip 
of Distributors: Distributors 
of Rudrapur Region, 
Bhathinda and Ambala 
region visited London and 
Scotland under specialty 
scheme of Amaze X and 
Rejoice

Amaze XL is innovative product containing Norwegian 
Sea weed extract and Korean amino acids. We had 

launched Amaze XL last September in the presence of 
Korean guests. This product is mainly power packed with 
supplements necessary for growth and development of 
fruits. 

It was first launched in Nasik for grape crop.  In 
grapes we had recommended use of this product 
at 3 – 4 mm berries size stage and 7 – 8 mm berries 
size stage. Since the launch, we are receiving 
positive feedback from grape growers and 
channel partners. In the first year of launch we were 
able to treat 7000 acres. Amaze XL helps grape 
growers in improving size of berries & giving lustrous 
appearance to the grape bunches. 

It was later launched this March in the 

apple growing areas of Himachal Pradesh. We had 
recommended its use in Pink Bud stage & Walnut stage.   
The key benefits of this product were increase in fruit 
setting because of lower flower drop, fruit elongation 
and shiny fruits which fetch higher price in market. In the 

first year of launch we were able to treat 8500 acres.
After successful launch in apples & grapes, 

we have also focused on other crops like opium 
& vegetables. We are hopeful of successfully 

launching this product next year for crops like 
litchi, cardamom & opium.

Apart from product result in improving quality 
of fruit, it has also received appreciation for its 
innovative packaging which has a crown- like 
bottle cap which also represents its tag line 
“SAFALTA KA SARTAJ”

Amaze XL – Safalta Ka Sartaj
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BIOSTADT | Aqua
Keeping Fish Healthy And Marine Farmers Wealthy

B Iostadt’s Aqua health care 
products have a strong 
commitment towards the future 

development of the aquaculture 
industry. Creating awareness on feed 
conversion, end product quality and 
microbial management, we aim to set 
new standards for success in rearing 
aquaculture species. 

Every farmer knows the key to 
success is keeping shrimp and fish 
happy and healthy, and millions 
of rupees are being invested into 
research and development.

Biostadt Aqua health care business 
is doing its part to help ensure that, 
as aquaculture grows in India and worldwide, by 
protecting the health of farm-raised seafood. Biostadt 
Aqua Health Business has grown aqua health divisions 
and advance aqua research way beyond what is 
normally achieved. After the introduction of effective 
probiotics like Environ AC, Zymaq Power, Profs and Eco 
Pro in the new areas such as Moyana and Rajnagar,West 
Bengal in 2016, fish health has significantly improved, 
and farmers harvested nearly 10-15 tons per acre. This 
success story of doubling the profit through Biostadt 
aqua health products have attracted the farmers in 

West Bengal who are aware of the 
benefit of Biostadt Aqua products.

Biostadt had solutions to fish 
diseases like fin rot, tail rot, white 
spot, ulcer, gill rot, Argulus, Anchor 
worm, skin fluke, gill fluke, and whirling 
diseases such as bacterial, fungal 
and parasite diseases which had 
negatively affected a number of fish 
farms every year. 

Products such as Blesson, Mizuphor 
and Biomethrin helped provide farm-
raised fish such as Indian Major Carp 
with protection. Blesson and Mizuphor 
sanitizers became popular among 
farmers in and around Moyana 

and Rajnagar. In addition, Biostadt developed new 
fish health management products such as “Ektonil” 
formulations for ectoparasite diseases such as Argulus 
and Anchor Worm and this has proven to improve 
safety and effectiveness for fish.

Given the importance of aquaculture to meet the 
global demand for seafood and domestic consumption 
and also reduce fishing pressure on wild fish stocks, it’s 
good to know that Biostadt Aqua health care products 
is right there helping aquaculture continue its healthy 
growth.

Dr.Satyendra Kumar Singh, Territory 
Manager, Biostadt India Limited

Atrademark, is a recognizable sign, design, 
or expression which identifies products or 
services of a particular source from those of 

others although trademarks used to identify services 
are usually called service marks. The trademark 
owner can be an individual, business organization, or 
any legal entity. A trademark may be located on a 
package, a label, a voucher, or on the product itself. 
For the sake of corporate identity, trademarks are 
often displayed on company buildings. 
How to select a good trademark? 
If it is a word it should be easy to speak, spell and 
remember. The best trademarks are invented words 
or coined words or unique geometrical designs.
Please avoid selection of a geographical name, 
common personal name or surname. No one can 
have monopoly right on it.
Avoid adopting laudatory word or words that 
describe the quality of goods (such as best, perfect, 
super etc.)It is advisable to conduct a market survey 
to ascertain if same/similar mark is used in the market.
A trademark may be designated by the following 
symbols: 
• TM (the “trademark symbol”, which is the letters 

“TM” in superscript, for an unregistered trademark, 
a mark used to promote or brand goods)

• SM (which is the letters “SM” in superscript, for an 
unregistered service mark, a mark used to promote 
or brand services)

• ® (the letter “R” surrounded by a circle, for a 
registered trademark)

 Styles of trademark are typically a name, word, 
phrase, logo, symbol, design, image, or a 
combination of these elements. There is also a 
range of non-conventional trademarks comprising 
marks which do not fall into these standard 
categories, such as those based on colour, smell, 
or sound 

 (like jingles). Trademarks which are considered 
offensive are often rejected according to a 
nation’s trademark law. 

What are the benefits of registering a trademark?
 The owner of a trademark may pursue legal action 

against trademark infringement. Most countries 
require formal registration of a trademark as a 
precondition for pursuing this type of action. 
The United States, Canada and other countries 
also recognize common law trademark rights, 
which means action can be taken to protect an 
unregistered trademark if it is in use. Still, common 
law trademarks offer the holder, in general, less 
legal protection than registered trademarks.

Legal   Do’s And Don’ts Of Trademarks
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InGene | BIOSTADT

IPPC Enjoys A Summer In Uzbekistan 

InGene Privilege Partners Club (IPPC) annual meet and con-
ference was held recently. There were 42 participants, with 

23 qualified Customers and 4 couples. It was second consec-
utive year for these couples under IPPC scheme. The confer-
ence was organized in the historic and beautiful country of 
Uzbekistan, which also covered the twin cities of Samarkhand and Tashkent and a full day at Chimgan Mountains, 
nicknamed Switzerland of Uzbekistan. The tour was enthralling as our customers committed a stronger association for 
upcoming year also.

In continuation with our endeavour to deliver quality 
research products, InGene Organics has taken the 

initiative to get its prod-
ucts tried and tested at 
renowned National Re-
search Centres (NRCs) 
for key horticultural crops 
namely, grapes and 
pomegranates. Various 

nanological range of Liquid and Granules will be tested 
for two seasons at NRC-Grapes, Pune and NRC-Pome-
granate, Solapur under supervision of crop scientists of 
international repute at these institutes of ICAR.  

Two year 
trials with 
SKUAST-Kash-
mir, on ap-
ple, has com-
pleted one 
season.

Grapes…Apples, Tried And Tested

All Geared Up For Kharif
With the onset of Kharif, two retailer meets were held 
at Hisar (40 Retailers), Ambala and Indore region (15 
Retailers), in the month of May and June respectively.

Bhopal territory launch (Jabalpur region) was held at 
Vidisha, Madhya Pradesh recently. To join InGene 

bandwagon, 27 prospective and already enrolled 
customers and retailers participated in the programme. 
The agenda included briefing of company, product 
offerings, schemes and policies. To address the queries 
of customers for smooth collaboration and healthy 
business ahead one- on- one interaction was also held.

Territory Launch
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BIOSTADT | Seeds
Standardization of Packaging in Seeds

Nandi Seeds strongly believes in quality, with sub-
ject to production, processing, packaging & 
marketing of seed. Recent innovation trends in 

packaging shows its importance as a precursor to buy-
ing behavior of farmers in the agriculture industry.

Packaging is the encasement of product in pack-
ages; protective wrappings or other external covering 
that can provide protection, information and market-
ing benefits.

The purpose of product packaging is to protect the 
product from damage. Product packaging not only 
protects the product during transit from the manufac-
turer to the retailer, but it also prevents damage while 
the product sits on retail shelves. It’s also a crucial mar-
keting and communication tool for our business where 
the consumer starts thinking about the brand. Here 
packaging will play a big role to facilitate a purchase 
decision.

At Nandi Seeds, the main object of packaging 
is: Brand. We are in the process of standardization of 
packaging where our focus will be on enhancing brand 
Nandi. A common standard of packaging is generally 
used as a marketing strategy, but at Nandi Seeds, it is 

used as an opportunity to communicate our brand po-
sitioning.

The seeds packaging pattern shows uniqueness in 
packaging for every crop, highlighting the Nandi brand, 
finalizing common designing format and standard com-
munications, are some of the few innovations done for 
packaging. We have switched from Standee pouch 
to FFS laminate, which is more attractive and reduces 
dependency on manual packing. FFS is completely au-
tomated, hence increasing the efficiency and produc-
tivity. With this unique packaging, Nandi brand will be 
recognized easily in the market and may create long 
term visibility in the consumer’s mind.

Having received a final approval for the second 
phase of Plant extension  at the Bhavnagar facility,  
with the first digging initiated  on 30th July,2018, 

and it took 8 months’ time to complete the expansion.
The inauguration on 1st April,2019 was grand, with 

the presence of our CMD, Mr Khorakiwala and Mr Nitiin. 
The journey had many 

road blocks and kept 
everyone busy 24 X 7 hours. 
Four to five key members 
worked tirelessly from Day 
One till the inauguration to 
make this project successful. 
Most interesting part of this 

project is that we kept the entire facility running, like 
production, despatch, stores and maintenance. We 
did not compromise on a single unit of production and 
despatch losses for this new expansion. 

The new infrastructure is facilitating total 50000 sq. 
ft. of additional space with three new production  units 

Xtrude (4000 MT) Amaze(6000 MT) 
and WDG(500 MT) fully automation 
facility to serve better and 
sustainable production of future  
demand.

Needless to say, it would not have 
been possible without team spirit 
and proper man-management.

Bhavnagar ExpandsFactory
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Philippines| BIOSTADT

New Products And Mitsui Trainings

After closing year 2018-19 on a positive note, 
the Philippines team, for the first time got an 
opportunity to participate in Biostadt Group 

Annual Conference held in Thailand, this April.  
The purpose was to acquaint themselves better 

with Biostadt group business globally and to receive 
plaudits for all those who contributed significantly in 
last year’s business growth.

In the beginning of financial year 2019-2020, a 
series of product trainings were conducted in all 
three business zones of Biostadt Philippines to direct 
and align the new teammates as well as existing 
team members to be better prepared for current 
year business achievements and to handle the new 
products in line. The training sessions were successfully 
conducted in May 16-24, 2019, at La Jardin, Baliuag, 
Bulacan in Luzon, MO2 Westown Hotel Iloilo, Iloilo 
City in Visayas and Hotel Elena, Davao City in 
Mindanao. They were attended by the Regional 
Business Managers (RBMs) along with their respective 
Territory Sales Executives (TSEs) and Senior / Market 
Development Representatives (S/MDRs). Our President 
Mr. Narendra Pal Singh participated in all the activities.  
They were made possible through the good offices of 

our Group Product Manager (GPM) Mr. Hariom Singh. 
The first day of training was intended for the 

three new products such as the unique herbicide 
from LG Korea, sulfur fungicide and neem-based 
organic insecticide. The technical presentations and 
discussions were led by our Technical Consultant 
Dr. Leody A. Ebron and our hardworking, Technical 
Product Development Regulatory Services Executive 
(TPDRSE) Mr. Shalan Joseph E. Kitma. Post-training 
examinations were done for the sales team after 
discussing all the new products, to assess what they 
have learned during the training.

On the second day, the Summit Agro International 
Ltd. team was present as the representatives of our 
Japanese supplier, Mitsui Chemicals Agro, Inc. who 
also sponsored that activity for their products Trebon, 
Dash, Oshin and Nebejin. A pre-training examination 
was conducted to assess how much the field team 
knew about the four existing Mitsui pesticides in the 
Philippine market, technically and commercially. The 
two-day activity ended successfully, and the sales 
team are very upbeat about the new products as well 
as positive about increasing the sales performance of 
the four existing Mitsui products.

Luzon Team: RBM Armand, TSE Arnel, Jared, Joe, Jayson, Mark and Joseph, TPDE Ferdie with the 30 MDRs

Mindanao Team: RBM Dads, TSE Gerald, Joel, Shun, Renato Harold, and 24 MDRs

Visayas & Plantations team: RBM Dennis, TSE Ted, Jao Randy, Erick, Noel, SMDR Fidel, TPDE Joefry and 14 MDRs

written by ME Jess Adan
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BIOSTADT | Philippines

Okra Exporter Is A Biostadt Fan

The Biostadt & Summit Agro conducted a field 
visit this May to the Greenstar Produce Phils Inc, 
Tarlac. The company regularly exports quality okra 

to Japan. They take good care of their crops by using 
Biostadt premium insecticides such as Oshin, Dash and 
Trebon. They are using these products for almost 10 years 
consistently. They are convinced of the quality and 
efficacy of Biostadt products. 

The company harvests 200 to 300 kg of okra per 
hectare, daily, for about two months.

Because of the trust they have built with these existing 
products and no worries on MRL, they are happy to try 
the new and upcoming products from Biostadt.

L-R: RBM Armand, Asi, GM Aries & Family, Doc Cirilio, 
GPM Hari, MDR Gilbert, Doc Leody, Mr. Obuchi, ME Jess, 
TSE Arnel, TPDE Ferdie, TPDRSE Shalan & TSE Mark

L-R: RBM Armand, Asi, GM Aries & Family, Doc Cirilio, GPM Hari, MDR Gilbert, Doc Leody ,Mr. Obuchi, ME Jess, TSE Arnel, TPDE 
Ferdie, TPDRSE Shalan & TSE Mark 

Mitsui Field Visit To Visayas

The Biostadt team & Mr. Suzuka-
san of Mitsui Chemicals 
conducted a field trip in the 

business zone of Visayas recently. 
They visited a mango farm owned 
by Mr. Rick Carloto of Barangay 
Tacuyong Norte, Leon, Iloilo. 
The purpose of the activity was 
to investigate the local farmers’ 
practice in mango production 
and pest management, and for 
strengthening the positioning of 
Mitsui insecticides such as Oshin, 
Dash and Trebon. They discovered 
that the major concern in mango 

production is still the heavy 
infestation of Cecid fly. The 
farmers are used to a cocktail 
of combinations of formulated 
insecticides. The farm owner and 
the Biostadt team have agreed 
to have an efficacy demo-trial for 
the new and upcoming products.

The area of Visayas is one of 
the greener pastures of Biostadt 
Philippines. Every territory in 
this zone has positive growing 
business operation through 
the good management by BM  
Dennis

written by: Jess Adan

Mr Rosario Celebrates His Birthday

Mr. Glecerio (Vic) Rosario, the President of Agway 
Chemical Corp. celebrated his birthday, in May, 
with the Biostadt Philippines team and his son in-

law Mr. Vincent Paul Robles. 
During the event, they also discussed the last fiscal 

year actual sales performance and the business plan of 
Agway to Biostadt for the fiscal year 2019-2020.

Agway is one of the biggest business partners of 
Biostadt in the Philippines as distributor of all Biostadt 
agricultural products especially in the business zone of 
Mindanao. Their unshaken support to Biostadt reflected 
on the last fiscal year actual sales performance. The 
East Mindanao territory contributed the biggest sales 
in the general trade for the last fiscal year 2018-2019. 
This feat was possible due to the diligence of Territory 
Sales Executive Mr. Gerald S. Gelacio and the good 
management of the Regional Business Manager Mr. 
Dads B. Mangiging.

Having good business partners like Mr. Vic together 
with a smart and hardworking field team definitely leads 
to success and stability of the business operations.
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Philippines| BIOSTADT

In 2018, Biostadt Philippines (BioPhil) expanded the 
scope of its Primera Vantage brand for sugarcane from 
Negros island, the sugarcane capital in the Philippines, 

to the sugarcane-producing province of Bukidnon 
in Mindanao. After the launch, several commercial 
applications and field trials were conducted with key 
influential growers. One of the customers who tried 
Primera Vantage was Mr. Celso Lahoylahoy of Don 
Carlos, Bukidnon. The BioPhil team was able to converse 
with him about his Vantage experience in the past year.

BioPhil: Sir, let us start with how you got into your 
sugarcane business.

Celso Lahoylahoy: The first time I planted sugarcane 
was in 2006. Before that, I was a seaman for 14 years (Mr. 
Lahoylahoy was the captain of a commercial shipping 
vessel but he was too modest to mention during the 
interview). After giving a sugarcane a trial, I found it to 
be profitable so I have been planting it ever since.

BP: How many hectares do you have?
CL: I have around 40 hectares of sugarcane. Profit 

was good when I started because my soil was excellent. 
But over time it became acidic and my income went 
down as well.

BP: How did you cope with that?
CL: I consulted my friend, Karl Gibe. 
BP: Are you referring to Mr. Karl Joseph Gibe, the 

former Director of PhilSuRIn? (Philippine Sugar Research 
Institute Foundation Inc.) Incidentally, PhilSuRIn is the 
leading private organization in the country providing 
new and reliable sugarcane varieties to growers around 
the country.

CL: Yes. He was in Bukidnon at that time. I told him 
about my concern and he asked me to apply Primera 
Vantage as an alternative to heavy reliance on synthetic 
fertilizers.

BP: How did you get to know about Biostadt?
CL: I first heard about Biostadt through Karl’s 

recommendation. I was also there during your meeting 
last year.

BP: I believe this was during our presentation in 
Valencia to officers of different sugarcane planters’ 
associations?

CL: That is right. There were seven of us and I was 
the only non-officer. Usually in meetings like that, only 
the people from the office are invited but I was there 
nonetheless. 

BP: We are glad that you joined us. So after that 
meeting, you were able to try Vantage for the first time?

CL:  Yes, I did. A trial was conducted on my field. 
Vantage was applied in one hectare and then it was 
compared with an adjacent 1-hectare field without 
Vantage. Based on my computation I was able to 
harvest 10 tons more in the field with Vantage compared 
with the one without Vantage.

BP: That is a huge difference. Ten tons?
CL:  Even with the LKG/TC, those with Vantage was 

measured at 2.23. The canes without Vantage was at 

2.21. (Sugar mills calculate the number of 50 kg bags of 
sugar that can be obtained from each ton of canes and 
express it with the unit measure LKG/TC)

BP: How about during the time before harvesting, was 
there anything you noticed about your sugarcane?

CL:  In that area we had a 5-month drought. Fields 
near my area, who had planted two to three weeks 
before me were hit so bad they were not able to harvest 
because of it. I was able to get 69 tons from that 1 
hectare but based on how the plants looked like, I am 
estimating that the Vantage-treated canes would have 
yielded over a hundred tons if not for the drought.

BP: What particular tsigns did you notice with the 
Vantage-treated sugarcane?

CL:  The plants did not get too stressed. Leaves were 
broader and they looked better.

BP: Better color?
CL:  They were greener. There were more tillers 

produced. The other thing I noticed was with the soil. 
It became softer. The structure is better. I really saw a 
difference compared with the field without Vantage. The 
soil without Vantage was more stiff. And the root system, 
it was longer with Vantage. You can even see them 
grow above the surface. When plowing in-between rows 
to hill up, I see these long roots getting cut by the plow.

BP: What were your observations before the canes 
were harvested?

CL:  The canes were not just longer but bigger and 
heavier compared with the non-treated canes. Some 
weighed 2.5 kg despite the drought. These, in addition to 
the higher number of tillers brought about a higher yield 
in sugarcane.

BP: How much Vantage did you apply ?
CL: My first application was 40 kg in one hectare and 

then another 40  kg in the second application.
BP: This was applied together with your synthetic 

fertilizers?
CL: Yes, my basal fertilizer was 7 bags of 14-14-14 in 

a hectare. In the second application, I apply 6 bags 
of phosphorus fertilizer, 8 bags of potash and 3 bags of 
nitrogen. That was my previous practice. After Vantage 
I have reduced my use of complete fertilizer to 3 bags, 
phosphorus fertilizer to 4 bags and potash to 5 bags. So 
far, I am earning well with less cost. 

BP: At this time are you done planting in all your 40 
hectares?

CL:  Yes and I plan to apply Vantage all over. In fact, 
I have already ordered 300 bags.

BP: And the rains have finally arrived.
CL:  Yes, I have started applying the first dose with the 

onset of rains. 
BP: When will you apply the second dose?
CL:  After three months. But since we are a bit late 

in the first application because of the El Niño, I guess I 
will be applying the second dose earlier. I do not apply 
beyond 90 days after planting.

BP: For sure, sir, your sugarcane will catch up and grow 

Sweet Success with Primera Vantage
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Figure 2. Cane comparison. Among the 
observed improvements after application 
of Vantage in Mr. Lahoylahoy’s field were 
longer, bigger and heavier stalks despite 
encountering a 5-month drought in the 
area. Mr. Jerael Chavez of Biostadt (right) 
proudly shows a towering cane that was 
treated with Vantage. Photo courtesy of 
Mr. Erick Manliquez.

Figure 1. The Biostadt team from left to right: Mr. Jerael Chavez, Dr. Leody Ebron 
and Mr. Erick Manliquez after the interview with Mr. Celso Lahoylahoy (far right) 
within his home in Don Carlos, Bukidnon. Photo courtesy of Mr. Joefry Baculi.

written by: TPDRSE Shalan Joseph E. Kitma

Biostadt Philippines Accepts Invitation Heartily

Our heartfelt gratitude to Biostadt India 
Limited for inviting 39 delegates from Biostadt 
Philippines, Inc. to its Annual Conference 

held in Pattaya. This was a great opportunity for all 
of us at the Philippines to be a part of this much 
awaited  annual conference. We got the chance 
to meet and bond with our Biostadian counterparts 
from India and Vietnam.

This was both a business and mostly a leisure trip 
for us. We thank Mr. Juzar S. Khorakiwala and his 
family for their kindness and generosity. 

The conference at Napalai Convention, Dusit 
Thani itself was very well organized.  It was a morning 
filled with learning, anticipation, full of business 
acumen and it gave us a clear understanding of 
all the business verticals, achievements, direction of 
Biostadt as a whole.

The awards night at the Nong Nooch arena 
,Pattaya was memorable and, most significant, 
especially to all the BioPhil awardees: namely 
Business Manager of Plantation and Visayas Dennis 
C. Pantastico (Highest Business Growth Contributing 

Zone); Regional Business Manager of Mindanao 
Dadtungan B. Mangiging (Highest Premier Products 
Sales Contributing Zone); Regional Business 
Manager Armand M. Bantoc (Highest Overall 
Sales Contributing Zone); Territory Sales Executive 
(TSE) Gerald S. Gelacio (Highest Sales Contributing 
Territory); TSE Arnel D. San Pedro (Highest Biological 
Products Sales Territory); TSE Jared D. Bunquin 
(Highest Sales Growth Contributing Territory and TSE 
Erick D. Manliquez (Exemplary Work in Promoting 
Vantage).

And to our Loyalty Awardees:  Supply Chain 
Manager Vida Mia B. Rigor (25 years of service); 
Driver Reynaldo L. Manuel (20 years); Abigail 
Tuesday K. Ortega (15 years); Logistics Officer 
Sherwin P. Casidsid (5 years); Ferdinanad M. Dela 
Cruz (5 years); Christopher S. Villacoba (5 years); 
Juvinal Diez (5 years) and Junjun L. Anti (5 years).

All in all, it was four enjoyable days of learning, 
fun, leisure and sight-seeing. A one- of- a kind 
experience that we will cherish always. Kudos to 
Biostadt.

contributed by: HRAD Maricon G. Vega

BIOSTADT | Philippines
big with Vantage. Were there other sugarcane growers 
who saw how your sugarcane performed with Vantage?

CL:  Many did. And when I gave my testimony of 
Vantage for the first time in your farmers meeting in 
December, the farmers took my word because they 
have seen my field. They even said my sugarcane stood 
out.

BP: Did they try Vantage after that?
CL:  A lot of them were encouraged to use it. 
BP: Would you recommend Vantage to other 

sugarcane growers?
CL: I definitely will because it is also a way of helping 

my fellow farmers. If they will have no alternatives and will 
solely rely on synthetic fertilizers, their soil will not improve 

and production will decline. If in case you have other 
technologies, you could share them with us in Bukidnon, 
because they really are a big help for us farmers.

When asked if he will go back to being a seaman, 
Mr. Lahoylahoy said he would still choose to be a farmer. 
When he is out at sea, he needs to deal with different 
climates, different people and cultures on top of the 
demands of his work. Growing sugarcane brings him 
back to his memories with his dad and he is able to 
be of help fellow farmers as well. He continues to be a 
strong supporter of Biostadt and the Vantage brand. He 
believes that in helping others, no matter how small, it will 
not go to waste and he will reap rewards in return.
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HRD| BIOSTADT

Creditability Through Collaboration

Initiating the Head Office learning needs, a 1-day 
workshop was conducted on “Creating Creditability 
through Collaboration”. The training was imparted, 

devised in two batches as per seniority in grades at “The 
Learning Galaxy”, Lower Parel. Mid-week Fridays of 
month of May i.e 10th May & 17th May 2019 respectively, 

both the groups benefitted with an experiential journey 
to explore possibilities to  instill collaborative culture in 
Biostadt. In total 25 participants in batch one along 
with 4 zonal secretaries and 29 participants in batch 
two learned to create more productive, cohesive and 
happy workplace environment.

Tea is one of the important cash crops in India and for 
Biostadt as well. The red spider mite is a major pest in 
Tea, making it relevant for us to tackle the problem, 

as we have a blockbuster chemical for its control, under 
the brand name of Maiden which contains Hexythiazox 
5.45EC. 

Tea has been consistently contributing to the business 
of Maiden over the past decade and is still growing. 
Climate change and rise in temperature have given rise 
to pest incidence, which is considerably affecting the 
productivity and profitability in Tea industry. 

To address this challenge and the opportunities 
for promoting Maiden, we conducted an intensive 
campaign on Tea in the month of May 2019 in the North 
East region. We involved entire PMT team from HO 
and FMT from East. We divided into 5 groups covering 
Dibrugarh, Jorhat, Biswanath Chariali, Islampur & Birpada 
territories of NE region. The major focus of the campaign 
was on the Tea estate visits, Group Garden (STG)visits, 
Small Tea Growers’ visit, Key personnel visits (Advisors), 
STG meetings etc. Major theme of the campaign was to 

promote Maiden and Biozyme tea.  The campaign was 
conducted in 2 phases, one in the 1st week of May and 
another in the last week of May 2019. 

This was a very successful campaign on Tea 
segment. We covered more than 100 big gardens, 25 
small gardens and also conducted 3 STG meetings. A 
wave has been created in the market for Biostadt as a 
company and major products like Maiden, Evident and 

Biozyme tea. The results are visible on the ground, as an 
awareness and new market penetration for Maiden and 
Biozyme tea has happened. We shall reap the results in 
the months of June and July. Seeing the impact and 
result, there is a demand to conduct similar campaign 
in South India.

Maiden QualiTea
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BIOSTADT | Employee’s Corner

EditoriaL CommittEE mEmbErs    
Caroline Thomas, Harsha Adarkar
biostadian sUpport CommittEE 
Nishant Pagar – CCD Marketing
Manoj Choudhury – FMT East
Varun Arasikere – FMT South Zone 1
Ruby Gupta – FMT North Zone 1
Prinkle Sood  – FMT North Zone 2
Pradip Gajre FM West Zone 1
Preeti Dhar – InGene Organics
Rahul Patil – Hi-Q Seeds
Rama Manga Babu / Selva Pandian –  Aqua Field
Dr. Sudip Sen – Aqua – Research & Development
Dr. Ramchandra Gaikwad – Research & Development
Hanif Sayyad – Registration and Development
Pradip Choudhari – Factory Bhavnagar
Jai Sedha – Factory Jammu
Suresh Nair – International
Priyanka Bane – Human Resources
Shweta Redij – Finance
Aatish Shinde – Supply Chain
Rajesh Lalge / Nikesh Mhatre – Information Technology
Gim Thye – Vietnam Office
Hariom Singh – Philippines

You could win the Lucky Draw of Rs.1000/-

Fill this coupon, with your name and contact 
details to “Biostadian” Biostadt India Limited, 
601, Poonam Chambers, A-Wing, 6th Floor,  
A. B. Road, Worli, Mumbai 18. 

Draw on September 2019. Announcement  
of Winner will be done in next Edition.

FEbrUarY 2020

NAME:

MOBILE:

EMAIL:

WINNER 
JULY 2019 

is Biostadian 
Praveen Molekar
CCd SBU South 
Bijapur Region

How would it impact your career? 
Certainly it has a wonderful impact on my 
career to receive this prestigious award. 
Being “Outstanding Biostadian” is an 
extremely proud moment for me. I feel proud 
in getting this award, as although I don’t work 
in the mainstream business division like Sales 
or Marketing, not many people know about 
my job activities but still I got it. I am indeed 
surprised and honoured.
What motivates you?
The biggest motivation is - Working and 
performing. Biostadt has a culture of 
‘Freedom to Operate’ which has cascaded from our top management, 
empowering me to perform my best day after day.
What are some of the hurdles you would like to overcome in your 
personal and professional life?
Since I work closely with Customs and Government Authorities it 
becomes difficult to handle some issues which may be due to our 
internal and external Customers requirements, but in the end we 

need to choose the right way to perform 
our duty.  With respect to personal life, I am 
happy to work with Biostadt – because I have 
enough time to spend with my family and 
friends, which is generally difficult in other 
organizations.
What is one thing that you would do to 
encourage your colleague to achieve the 
Biostadian Award?
One piece of advice to my colleagues – 
experiment / take risks, learn from mistakes. 
Focus and don’t give up till the end to achieve 
common organizational objectives.

Where would you like to be in five years ?
Five year Horizon – Lead the International Procurement and 
International Supply Chain team in this organization.
What is the best piece of advice you have ever received?
All through our life, we always receive advice from our mentors, 
colleagues, family members …. One of  the best  piece of advice I 
have ever received is - “Have a path in life, but be flexible” 
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Dharminder Kumar Wed Shakuntala Devi 
– Jammu Factory - Production

Priyabrata Bangal Wed Shyamali –  AquaNilesh Agarwal Wed Swati – HO Sachin Godse Wed Ashwini – 
CCD SBU West 

Blessed with Baby Girl

Gaurav Kumar Tripathi
CCD NORTH

Shaik Shahauddin
AQUA

Devendra
CCD SOUTH

Anil Kumar
CCD NORTH

Puneet Kumar
CCD NORTH

Blessed with Baby Boy

Onkar Pathare 

Outstanding Biostadian Award


