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Dear Biostadians,

Let me wish you all a very happy, healthy and prosperous 2019. 
This year will see for all of us great excitement and hope, both 
on the political front as we head into our general elections, 

and also in Biostadt as we plan to achieve our long awaited 
goal of reaching INR 1000 crore by March 2020. The year 2018 
witnessed slackening of demand across all our verticals especially 
in our Q3 performance; let us push ourselves hard to make Q4, 
ending March 2019, on a positive trajectory of growth. 

In our recent conference in Kochi we had committed ourselves 
to strengthen and deepen the digitization of all our operations, 
and in that direction we have already implemented successfully, 
CONCUR expense management software across the organization. 
In the coming quarter we will be implementing I-CONCEPT, an 
agri-based sales force management software. In addition, we 
have installed the latest SAP HANA hardware in our office, and are 
further digitizing our manufacturing and supply chain processes 
on SAP.

During the last 3 quarters we have seen higher levels of training 
and development by the HR team across the organization, and 
we are sure this commitment will pay rich dividends in our journey 
ahead.

Our next annual business conference will be held this April 
in Thailand. This will coincide with the forthcoming wedding of 
Huzefa with Zahabia. We look forward to welcoming you all there 
to bless the couple, and to committing ourselves to undertaking 
the 1000 crore journey as a team.

Once again, wishing you and your families a happy and 
contented 2019.

Best Wishes 
Juzar Khorakiwala

Chairman’s Message

FEBRUARY 2019

Awards and Accolades

Biostadt India Limited has 
been recognized and 

awarded ‘The Most Innovative 
Marketing Campaign & 
Product Development Initiative 
For Trade & Farmers’ in PMFAI-
SML Annual Agchem Awards 
Event held in Goa recently. This 
is another feather in our cap, 
for diligent and tireless efforts.

This award was bestowed 
for excellence in creative 
marketing campaigns that are 
well connected with its end 
users, having a wow factor, 
and having a memorable 
impact on consumers. 
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BIOSTADT | Cropcare
Celebrations With A Cause

In the past, Biostadt India Limited celebrated Biozyme 
Day with farmers, channel partners and farmers’ kids. This 

year Biostadt India organized events that encompassed 
more, such as Save Water, Scholarship launch, Anti drug 
campaign, BSA meet, Krishi Samman, Tree Plantation 
during its Biozyme birthday celebrations.

Save Water Campaign: North SB: The campaign 
aims at spreading awareness about the significance of 
water for a safe and secure tomorrow. People working 
in different fields need water for different purposes:  
farmers need water to grow crops, gardeners to water 
plants, industrialists for industry work, electricity plants to 
generate hydro-electricity etc. We should understand the 
importance of water in our life and stop misusing it with the 
proper management of usage of water.

 Biostadt India Ltd has started the “Save Water” 
campaign and has disseminated the knowledge  in rural 
areas by team members under guidance of general 
Manager Mr. P V Hooda, Zonal manager Mr. Ayoob Qadri, 
, support of Marketing department, under leadership 
of  vice president -Crop care Mr. Gokul Dafale. The 
team arranged lectures for the students/Farmers /Trades 
Partners/Farmer Children on importance of save water. 

Several activities were organized by the team to make 
the campaign successful, like drawing competition, essay 
writing on Save Water, cake cutting, sweet distributions, 
shop decoration.  Students enthusiastically took part in the 
competition and made wonderful paintings.

Save Water Competition- Celestial Buds Public High School, 
Srinagar in presence of Mr. Ayoob Khalid Qadri and RM  
Mr. Farooq Quraishi.

Biostadt stands firm and solid due to its large number 
of dedicated and loyal farmers. 
Farmers, regardless of where they are in the world, 

share a desire for a better life. They care for the land 
and take pride in what they do. 

Therefore, a day of honor and recognition by 
Biostadt India Ltd is much required for our nation’s hard 
working farmers. On the auspicious day of Biozyme 
Day, Biostadt honored farmers of Lucknow region 
at Aligarh, farmers of Rajasthan at Chittorgarh and 
farmers of Ambala region at Mahendergarh for their 
long association towards brand Biozyme. 

Thank a farmer today for the hard work they do 24/7 
and 365 days a year.

Jai Ho To Our Kisans

Krishi Samman at Chittorgarh in presence of SBU head 
Mr P V Hooda and RBM Mr. Surjeet Singh

Save Water Competition- Palwal, Ambala region in presence of 
RM Mr. Rajnish Kumar
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Cropcare| BIOSTADT
Biostadt Goes Green: Plants Saplings

Tree Plantation at Lucknow in presence of RM Mr. Manish Raj

In North SBU, Biostadt organized BSA meet for 
Bathinda region, for Rudrapur region, and for 
Lucknow region. New BSA Schemes, corporate 
agenda, new products and BILT technology were 
topics of discussion.

Biostadt Star Alliance

Punjab Government has launched a program 
against drug abuse, designed as a doorstep 

model, and aimed at generating a mass movement. 
Approximately, all 3 lakh employees of the Punjab 
Government, and the elected representatives of 
Panchayati Raj institutions have been deputed under 
anti drug campaign. Biostadt Punjab joined hands 
with Punjab government against drug abuse during 
Biozyme D Day. 

Biostadt launched “Biostadt Astha Scholarship” 
followed by anti-drug campaign and cultural events 
at school. An anti-drug awareness drive was carried 
out at school Level at Moga, as schools play a key role 
in preventing alcohol and drug problems. Schools also 
ensured that young people know how to access help 
when required.

Launching of Evident Flo among BSA Members of Bathinda 
region in presence of RM Mr. Raman Dev Singh

Anti Drug Campaign in Bathinda 

In recent years, BAP meets helped to strengthen 
relationships and business interaction with channel 

partners. These meets help in taking business forward, 
introducing new products and solving problems in 
innovative ways.

This year, the business meet was held at Gangtok 
for Lucknow and Rudrapur regions and Amaze 
X distributors of Ambala, Bathinda and Rudrapur 
region were also included in this tour.

During the conference, many activities were 
carried out: product launches of Evident Flow, 
Amaze XL, Mobiliser; distribution of awards for 
specialty sales – Amaze X & Rejoice, and recognition 
to BAP members.

BAP Meets in Scenic Gangtok

Biostadt has introduced scholarships @ Rs. 2500/- 
per needy child to a 1000 children, on a merit 

basis, to our farming community on the occasion 
of Biozyme D-day celebrations across the nation.  

In North SBU, 250 students were selected under 
the scholarship program. The idea is to provide 

the scholarships to poor and weaker sections of 
society. The CSR initiative is for children who have 
dedicated their time to academic excellence. 
It is matter of great prestige to introduce this 
scholarship and reiterates our belief in the potential 
of our children.

Biostadt team also initiated tree plantation activities. 
Almost 120 trees have been planted in Bathinda and 

Lucknow region. As we know, trees and shrubs provide 
shade in the summer, which has a cooling effect and 
helps conserve soil moisture. Trees improve water 
quality also.

Educating Farmers’ Children: Biostadt Aastha Scholarships
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We believe that safety comes first. There are several 
agricultural activities being performed in the 

field which include sowing to harvesting of the crops. 
Proper safety is to be conducted while performing 
the agricultural operations such as spraying of crop 
protection chemicals.

Yavatmal was the recent case in which many 
farmers became unconscious and some died due to 
lack of awareness about the usages of crop protection 
chemicals and safety measures to follow while spraying 
in the field. Biostadt took the initiative to educate 
the farmers about proper usage of crop protection 
chemicals and safety measures to be followed during 
its application. Similarly, Biostadt distributed 1000 Spray 
Safety Kits in Maharashtra. The distribution was carried 
out in presence of dignitaries and government officials 
from agriculture departments during the D-Day week.

BIOSTADT | Cropcare

Biostadt is a forerunner in the seaweed based Bio-
stimulant segment. Biostadt’s products are trusted and 

tested by renowned agricultural universities of India and 
it has been widely accepted by farming community to 
enhance yield and quality of produce.
In order to cater to the need of farming community, 
Biostadt has developed new Sartaj (Amaze-XL) in Bio-
stimulant segment to enhance the quality of produce. 
Amaze XL is a unique formula specially developed to meet 
high nutritional requirement of crops during Flower/Fruit 
Development, with its’ first ever Korean amino acid with 
Norwegian seaweed.
The company launched a mega event with Korean 
delegates participating at Nasik in presence of the senior 
management this October. There was a great response 
for the product from the stakeholders and the farming 
community. 

Save Water campaign was the theme of D-day 2018. 
Several activities were conducted by SBU South. Essay 

writing competition for school students, tree plantation 
at local level, drawing competition, Market rally, Rangoli 
competition were conducted across the south region. 
The team made students aware that water is one of the 
most precious gifts given by nature to humanity.

BFA training provides insights of product knowledge, 
crop knowledge and this training program is a great 

platform to share success stories. In these corporate 
presentations, roles and responsibilities of BFA’s, BFA 
incentive scheme, role play, product training was 
covered under the guidance of general manager M 
Navin.

As a part of awareness program regarding safe handling and use of pesticides, 
Biostadt conducted safe use of Pesticide Day in Andhra and Telengana 

recently. Pesticides are toxic to both pests and humans. However, they need not 
be hazardous to humans and non-target animal species if suitable precautions 
are taken. Most pesticides will cause adverse effects if accidentally ingested or if 
they come in contact with the skin for a long time. Biostadians took the initiative 
in creating awareness program regarding handling, storage, transportation 
and safe usage techniques to famers. Sales team, marketing team conducted 
awareness programs under the guidance of regional and general managers.

Safe Way On Pesticide Day

BFA Training Pogram D-day activities

Safety First Amaze XL Excels

25 Participate in Corporate Charity Run

Biostadians participated in the Tata 
Mumbai Marathon on 20th January 

2019, for a good cause. The proceeds 
were donated towards the Save The 
Children India fund.

Mr Juzar Khorakiwala handed the 
marathon kits to the participants and 
hosted a sumptuous brunch for the 
runners at Akbarallys after the event.
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August 25 is special for the 
company. In keeping with 

tradition, Biostadt conducted a 
series of activities, focusing on the 
stakeholders and farmers under the 
tagline of “Biostadt ka Tyohar” One 
Celebration Across the nation”

Representatives from different 
departments were engaged in field 
activities with active participation 
from sales team in co-ordination 
with stakeholders resulted in 
successful celebration of the mega 
event for the week. 

Krishi Sanman Puraskar: 
The purpose of the event was to appraise the elite 
progressive farmers and to recognize their efforts in 
the agricultural field. Biostadt conducted 12 such Krishi 
Sanman Puraskars across India in which 1500 farmers 
were felicitated. Also, farmers were guided by an 
expert scientist from the agricultural university on the 

best agriculture practices to be followed in 
the field.

 CSR Initiative: Biostadt launched 
‘Biostadt Aastha Scholarship’ 
program for the meritorious student 
from the economically weaker 

sections of the farming community. 
Rs.2500 per student was allocated 

for 1000 students. Considering the 
environmental sense in mind ‘Save Water’ 

campaign was carried out in schools by conducting 
events like drawing competition.

Farmer Contact Program: Farmer being the end 
user to the organization was given prime importance. 
One lakh farmers were covered through several 
activities like farmer meetings, bike rallies and field 
days Also, SMS and WhatsApp campaign were 
successfully completed.

BSA meetings: 19 BSA meetings were conducted 
covering 1500 BSA retailers. 

HOD- Day: D-Day week culminated by celebrating 
the event with cake cutting ceremony and PAN India 
activities showcased. Traditional attire and fun games 
lent a festive air to the end of a great week.

Krishi Samman:A tribute to farming community.
Farmers are the backbone of our industry. As always, 
Biostadt SBU East honored many farmers during 
Biozyme Day. Krishi Samman was organised in different 
locations of eastern India like Sambalpur, Midnapore, 
Malda, Coochbehar, and Kalahandi. 

 More than 100 farmers were felicitated in SBU East. 
Apart from Krishi Samman, farmers also took part in 
different social activities like tree plantation, save 
water campaign, importance of water conservation 
in Agriculture campaign etc. Govternment officials 
and scientists also attended the programme, 
sharing their experimental findings with the farmers. 

ROKO To The Rescue
The story starts from a small town in Narkatiaganj in 
West Champaran district of Bihar. Sugarcane is the 
major crop in these areas and farmers were affected 
by Red Rot disease of sugarcane. They were looking 
for chemicals which can effectively control the 
disease. Dr. PK Gupta, scientist from Magadh Sugar 
& Energy Ltd, understood the plight of the farmers 
and took the initiative to search for chemicals which 
can give disease-free cane for longer duration 
in local conditions. Trials were given for ROKO 
along with 15 other fungicides. But ROKO showed 
the pathbreaking results for controlling Red Rot  
of sugarcane. 

Now farmers are using ROKO for different purposes: 
from cane treatment in January for new plantations 
and in April and July for foliar spray. Farmers are now 
more confident about controlling Red Rot disease 
because they have a new weapon called ROKO to 
eradicate their problems. Dr.Gupta has also published 
his findings about ROKO versus other fungicides in 
the journal “Indian Sugar” and it is accessible to the 
farming community.

Mr Raha: Re-elected as Vice President EICCA
Leaders guide, mentor and motivate us. Eastern 
India Crop Care Association has found such a leader 
in Mr. Raha and re-elected him. A gala programme 
was organized at hotel Pride Plaza, Kolkata on 3rd 
Dec’18 where president, vice president, executive 
body members were elected with majority consensus.  
Biostadt is very proud of his achievement.

Cropcare| BIOSTADT
Biostadt Ka Tyohar



| 6 |     | FEBRUARY 2019

BIOSTADT | Ingene

Ingene Organics has always shown promise with high end 
solutions and novel formulations to cater to the increasing 

needs of Indian horticulture farmers. 
The rise in biological and pesticide consumption over 

the years has been matched with an increase in our 
product portfolio: InGene introduced 4 new products for 
Kharif 2018 season
NEW LAUNCHES 18-19: Cradle - The Mycorhizzal Biofertilizer :
CRADLE; a first of its kind in Biostadt, is a unique 
Mycorhizzal Biofertilizer based granule formulation. 
This product has been conceptualized and 
developed by R&D centre of InGene Organics. 
Cradle is targeted for root establishment and 
chlorophyll metabolism that ensures better 
crop establishment. We have revolutionized the 
market by reducing the dosage from 10 kg to 2 
kg for Mycorhizzal applications. 

We have recorded a sale of more than INR 
2 crore in a span of 6 months, and a growing 
market base of 90 MT in the 5 states where  
it is sold.
Inject – A Concentrated Soil Conditioner :
INJECT is a leonardite based potassium humate 
formulation which is the key to lively soil, healthy 
plants and better crop yields. Inject prides 

itself with the highest humic acid content in its 
segment, thus revolutionsing humic acid use 
practices.

Inject sales stand at INR 55 lacs, which come 
from a robust 7000 Ltr. quantity in 2018-19. 
Vedrel – A unique combination Fungicide :
VEDREL is a combination fungicide, consisting 
of Azoxystrobin 11% + Tebuconazole 18.5% - 
a strobilurin fungicide and a DMI fungicide 
respectively. Additionally it is systemic which has 
preventive, anti-sporulant and early curative action. 
Although Vedrel is used on an array of crops, InGene is 
focusing on its applications in Chilli. 

InGene has already sold 5000 Litres in a short span of 6 
months raking in sales of about INR 1.2 crore.
Thiomax FS- New Generation Insecticide :
THIOMAX FS - Thiamethoxam 30% FS is a nicotinoid 

compound with broad-spectrum insecticidal 
properties. Thiomax FS was launched to replace 
the already existing Thiomax Gr product, a 
molecule which is phasing out of the Indian 
domestic market.

InGene has sold 7700 litres of Thiomax which  
has generated revenues close to INR 1 crore in 
last 5 months.

InGene celebrated its10 years in 
the Industry on a thumping note 

in August 2018. Having occupied a 
special place with our Value Chain 
partners, InGene launched this 
campaign under the tagline – ‘Dus 
Saal Ka Safar- Kisano kaa Humsafar’ 
across all regions. The primary 
highlight was the honor conferred 
to our channel partners by field 
teams. Certificate distribution to 
206 distributors and 
select 2300 Nanozim 
Rajdoot farmers, 
created a wave 
of brand recall in 
markets. 

We organized 
close to 560 farmers meetings in a 
span of 15 days across all regions to 
reinvigorate our vision and mission. 
While we received a stupendous 
response from our distributors; the 
response from our ‘Kisans’ was 
overwhelming. We were able to 
reach out to more than 85,000 
farmers in this period which aided 
in an extensive knowledge transfer 
and database creation.

Another brand recall initiative 
taken up was branding the CO4’s 

with our Unified Label Design 
(ULD). Two curves; which have 
been pulled from InGene’s 
Brand logo form the face of 
this design, which has been 

lauded by all.
This entire effort was matched 

by HO celebrations with our senior 
management, colleagues and our 
employees from Bhavnagar Factory. 
We conducted a few group activities 
and individual games in HO, which 
topped our enthusiasm like a cherry 
on the cake!! Our stakeholders 
have deemed the program a great 
success; envisaging that InGene 
has touched the grassroots like  
never before.

Ingene Turns Ten

Noble gesture 
Biostadt helped contribute 

towards the construction of 
a room in an Old Age Home 
organized  under the aegis 
of   “Sree Manikanta Satsang 
Society” , Tanguturu, Prakasam 
District, Andhra Pradesh.

Aqua
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Farmer meeting at Agra-Nadau & KhandauliAdvantages Of Seed Treatment
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• Seed is an expensive input cost for growers, it’s 
important for farmers to plant the right amount 
of seeds to minimize input costs and increase 
profitability. The quality of seed and seed treatment 
are the two important factors which affect plant 
population because uneven seedling emergence 
can cause grain yield losses.

•  A decade ago, producers had relatively little choice 
in available seed treatments. However, several 
new treatments with a diverse spectrum of activity, 
plus numerous products with combined active 
ingredients, are now registered.

• A big benefit of seed treatments is the ability to 
apply the crop protection agent at the site where 
needed. It is also the cheapest and safest method in 
agricultural practices.

• Seed treatments promote seedling establishment 
and plant health, helping to reduce losses in seed 
quality and yield due to many factors.

• When 25% or more of a stand is made up of plants that 
emerged 7-10 days late, yield losses will approach 
seven percent.  When 25 to 50% of a stand is made 
up of plants that emerged 21 days late, yield losses 
will approach 10 percent.  When more than 50% of 
stand is made up of plants that emerged 21 days 
late, yield losses will approach 20 percent.

• Plants that emerge early reach the grand growth 
phase sooner than delayed emerging plants. By the 
time the delayed emerging plants begin their rapid 
growth phase, the early emerging plants have leaped 
ahead of them in terms of overall plant growth.

• The critical differences in growth stages between 
early and delayed emerging plants are about two 
leaves. The yield of crop is directly influenced by the 
population of a plant.

• Actually the yield of a crop is the endresult of final 
plant population which is influenced by the number 
of viable seed germination and survival rate. 

• The population of plant should not be so high that 
it can drain out most of the moisture from the field 
before the crop reaches maturity. 

• Population should not too low that moisture remains 
unutilized. 

• Crop stand establishment plays a key role in crop life 
cycle and can lead to a well-established planting, 
dynamic growth and ultimately high production of 
the crop. 

• The aim of establishing a good crop stand is to attain 
maximum and uniform germination and emergence 
of vigorous seedlings, these vigorous seedlings may 
perform well under stress conditions.

• Optimum plant population can have advantages 
like quicker canopy closure, greater light interception 
and lower weed competition.

•  Good crop stand establishment is essential for the 
efficient use of water, light and available resources.

• The majority of fields in India are typically sown with 
farm saved seed. If the quality of the seed is unknown, 
there can be yield reduction.

Registration & Development| BIOSTADT

Farmers need to focus on plant population and seed germinating 
rates. By following these guidelines, farmers can reduce input 

cost and improve profitability. Biostadt has an expertise in seed 
treatments and being one of the largest specialty product 
companies in agriculture, we strive to bring good products which 
can help farmers by providing innovation in biotechnological 
research which fits the requirement of germinating seeds. Our new 
product in the pipeline (BLG 718b) offers exceptional seed safety. 
It has features such as:
• Distributed systemically throughout the plant.
• Early and uniform establishment and growth
• Enhances seed germination and length of root radicle.
• Typical soluble liquid formulation provides better seed cover  

 and prevents equipment problems.
* Uniform crop stand, even in adverse conditions. 
 Our mission is 100 percent seed treatment.

Extra Power to Seeds
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BIOSTADT | Philippines

New Products Launch Pampanga, Luzon – 14th November 2018

Nueva Ecija Farmers Meeting in Onion Growing Area- 12th October 

WOKOZIM Field Demo Visit in Central Luzon- 9th May 2018

Biostadt Philippines Inc. is on the fast track and 
aiming to become a pioneer in the promotion of 

safer crop solutions in the country. 
The year 2018 ends with the promising start of good 

work practices and initiatives for future endeavors 
like ‘Vantage – Way to 100 Shipment’. We increased 
our sales operation to new areas and added more 
manpower resources to the company. 

We also launched 4 new products in 2017-2018 
to improve our existing product portfolio and sales 
volume with  improved support from areas like 
Marketing, Technical & Regulatory Services, Supply 
Chain, Finance, Human Resources and IT.

Now aiming to be No. 1 company in providing 

Effective Biological Pesticide Solutions to farmers 
after securing No. 1 position in promotion of plant 
health and nutritional products in Philippines, which 
primarily includes Wokozim range of products.

Portfolio expansion – 4 new products to support 
existing business 

i. Fiprol - Fipronil 0.3 G
ii. Topaz - Propineb 70 WP
iii. Ventus – Tebuconazole + Chlorothalonil
iv. Silwet - Silicon Super Spreader

Launching Venues – 
Biostadt successfully launched four products in six 
strategic locations and created awareness about its 
uses among the team, trade partners and farmers.

Marketing Ingenuities 

Farmers’ Seminars 
In Philippines, Biostadt is 
renowned as a farmers’oriented 
company, having a loyal 
association with farmers for 
over 20 years. We are actively 
involved in farmers’ education 
to address the issues of each 
farming problem effectively. 
On a daily basis, our team 
contacts farmers in various 
ways like Field Demonstration, 
Field Day, Individual farmer 

contacts, and small- & large-scale 
farmers meeting. 
Field Demonstrations 
Biostadt Philippines believes 
in promoting product benefits 
rather than just selling products 
and therefore our team makes 
a lot of field demonstration by 
application of Biostadt brand 
to show the actual benefits to 
farmers and to demonstrate how 
to use product effectively for 
optimum results.
(written by Hariom Singh)
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The fiscal year had just started and the onset of the 
cropping season is fast approaching. A perfect time 

for the BioPhil team to get pumped up with knowledge 
on products from the emissaries of Mitsui Chemicals Agro, 
Inc (MCAG). The top-rated Japanese manufacturer has 
been a partner of BioPhil since inception. In fact, Mitsui’s 
Project Director, Marketing Dept- Int’l Business Division – 
Mr. Sakurao Ooe, was present along with Mr Yuki Suzuka( 
Intl Sales Division) during the launch of Oshin 20 SG in the 
Philippines.  Another long-time partner of BioPhil, Summit 
Agro International Ltd. (SAI) was represented by Mr. 
Kazuhiro Sakashita, Mr. Aristeo Filipino and Mr. Gerrison 
Asi Bonacua.

Training was conducted in Luzon, Visayas and 
Mindanao. Leading the program was Regional Business 
Manager for Luzon, Mr. Armand Bantoc and Technical 
Product Development Consultant, Mr. Leodegario 
Ebron, PhD. Joining the organizing team were Group 
Product Manager, Mr. Hariom Singh and Shalan Kitma. 

The program started with a prayer, brief introductions, 
a welcome address from BioPhil President, Mr Narendra 
Pal Singh and opening remarks from partner SAI. The 
training discussions focused on important points about 
Etofenprox, Dinotefuran and Flusulfamide. Inquiries from 
field personnel about the products were also addressed.  
Among the insights from the field force were about 
possible opportunities with onion army worm infestation 
in Luzon, controlling the dreaded mango Cecid fly, 
issues on insecticide resistance development, exploring 
new possibilities with Nebijin and the novel pest rice 
grain bug. The BioPhil field force were also given a 
preview of the products that were scheduled for launch 
within the fiscal year. After the discussions, there was a 
workshop on positioning BioPhil products on the major 
crops particularly rice, corn and vegetables. 

Before the end of the session, the top performing field 
personnel of the year 2018 were recognized for their 

achievements. Among the outstanding Territory Sales 
Executives (TSEs) was Mr. Gerald Gelacio of East Min. for 
the top position in sales of all Wokozim brands as well as 
all Mitsui products in Mindanao. Mr Shun Pedtamanan 
of South Mindanao for getting top position in sales of 
Oshin and Trebon in Mindanao and a first runner up in 
sales of Wokozim Power+ and Halt. Mr Erick Manliquez 
of North Min. for being first runner up in sales of Wokozim 
G, YB and Fruit+ in Mindanao and first runner up in sales 
of Dash in Mindanao. Mr. Arnel San Pedro of Central 
Luzon for getting the top position in sales of Wokozim 
brands and of Trebon in Luzon. He was also the first 
runner up in sales of Oshin in Luzon. Mr. Jared Bunquin 
of South Luzon secured the top position in sales of Oshin 
in Luzon and first runner up in sales of Trebon in Luzon. 
Mr. Jayson Alejandro of North Luzon topped the sales 
of Nebijin while Mr. Mark Joseph Guinto of Nueva Ecija 
was first runner up in sales of Wokozim Power+ and Fruit+ 
in Luzon. Mr. Noel Cadano from the Plantation team 
had the most sales of Halt while Mr. Jomarie Gabalio of 
Vis2 was recognized for topping the sales of Wokozim 
Granules in Visayas and for being first runner up in 
sales of Trebon in Visayas. Mr. Ted Jason Pagunsan of 
Vis1 was recognized for topping the sales of Trebon 
in Visayas. The achievement of the Regional Business 
Managers was also recognized. Mr. Dennis Pantastico 
was recognized for introducing Halt to the plantation 
segment while Mr. Dadtungan Mangiging had the 
highest sales contribution for Mitsui products.

The program concluded with a few remarks from 
the BioPhil partners and President NP Singh, reminding 
each member of their importance to the organization, 
how each individual should maintain the enthusiasm 
when they are sent on a mission after the training and 
to keep their focus to reach their goals for the year. 

(written by Shalan Joseph Kitma)

BioPhil Field Force Gets Japanese Advice
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BIOSTADT | HO

The EPFO embarked on a digital journey, providing 
almost all services online-- ranging from PF 

withdrawal, PF transfer to submission of life certificate 
by pensioners.

The recent circular from the regional PF 
commissioner’s office states that offline claims will 
henceforth be unacceptable. 

All claims which cannot be processed in the online 
mode viz. Form 20, Form 5 IF, Form 10D & Form 10C 
(Scheme Certificate) and Form  10C (Exempted) are 
to be processed offline only and only such claims will 
continue to be accepted in the physical format.

“Apart from this, HR had provided a guideline to 
members to activate Universal Account Number 
(UAN) to download PF passbook.

EPFO is on the way to linking all UANs with Aadhaar 
so that payments can go through using the Aadhaar 
Enabled Payment System (AEPS). AEPS is a bank-led 

model that allows online inter- operable financial 
transaction at POS (point of sale/micro ATM) through 
business correspondent (BC) / Bank Mitra of any bank 
using Aadhar authentication.

Guidelines for updating KYC was sent to all 
employees. All employees need to seed their KYC 
with their PF accounts. The EPFO has a mandate to 
verify all Aadhaar-seeded PF accounts for the switch 
to AEPS, which completely changes the experience 
and efficiency of services for the better. Employees 
can settle PF amount at the time of withdrawal from 
the PF account, upon retirement or taking advance 
on various grounds such as buying a home, children’s 
marriage and their education.

“In this digital age, we have an opportunity to 
transform lives of people in ways that was hard 
to imagine just a couple of decades ago”, the  
circular stated.

HRD Embarks On A Digital Journey

Artwork codes incorporating artworks / printed 
packaging material is required for reference, record 

and communication. This code also reflects: division 
name, product name, pack size, type of PM and month/
year of approval. Even for a small change in design or in 
text, code revision is required. With this, all artworks and 
its revision can be controlled easily with no extra cost,

Storage & Vehicle stuffing guidelines with Illustrations 
for DO and DON’T designed, considering facilities 
/ infrastructure available with us and circulated. 
Demonstrations were also given to manufacturing units.

Since Bhavnagar unit has multiple packs like, buckets, 
drums, sacks and boxes, vehicle stuffing is critical. We 
have jointly worked with units, demonstrations arranged 
from professional agencies and vehicle stuffing further 
strengthens with use of Dunn age material like angle 
board, cord strap & stuffing sheets. Stage-wise stuffing 
(loading/unloading) photos are regularly shared 
between unit and CSCs for better understanding and 
continuous improvement.

New elegant queen shape bottle with crown shape 
dose measuring cup, designed for Amaze XL in 250, 500 
and 1000 ml packs.

In-mould label (IML) developed for Cradle 2 kg bucket, 
is an innovative development where label is affixed at 
the moulding stage and merged with container body. 
This label provides maximum area (edge to edge) for 
branding and pack is totally tamper-proof.

Supply Chain

Empowerment and Engagement for Regional Leaders was 
recently conducted for CropCare division, Ingene Organics, Hi 

Q Seeds, and Aqua Division covering almost 50 regional leaders. 
To cultivate process training, Interviewing Skills workshop was 
held, with 34 participants from Head Office, including Mr Juzar 
Khorakiwala. 

Flagship Program series Leadership Ladder was initiated with 
Executive Presence for Level I & Level II, series of diverse learnings 
to continue for development of participants. Communication 
and Teamwork – Level 1 roll-out for zones (east, west, North 
completed) focusing on the sales taskforce below F2 grades 
covering 95 participants as per the training needs recorded.

In Pursuit of Learning



| 11 |   | FEBRUARY 2019

Jammu & Bhavnagar Factory| BIOSTADT

It’s a creative idea by our maintenance division colleagues, Mr. Mayank Vhat 
and Hariom Jani  who successfully installed in-house fabricated “Granules 

separator” from scrap material which significantly reduces wastage of 
granules from process dust . Micro ideas can result in macro savings.

On 21st November 2018, Bhavnagar team went for its third consecutive 
family get together to Jaipur, an enthralling historical city and the 

gateway to India’s most flamboyant state. 
We travelled from Bhavnagar to Jaipur by bus, singing and laughing 

throughout  the 24-hour fun- filled journey.
We stayed at “Ashapurna Hotel” and our HO colleagues joined us, 

including Nitin Sir. 
 On the second day, we visited spellbinding sights of Pink City, Birla Temple, 

Hawa Mahal, Museum, and Jal Mahal, structures known for their unique 
architectural brilliance. 

The last day we went to Amber Fort, Jantar Mantar, Kanak  Brindavan  
and City Palace, rare glimpses of Indian heritage, and last but not least, we 
enjoyed the special  authentic Dal- Bati -Churma  dish with relish.

The winter of 2018, Biostadt’s Jammu unit went to 
Manali on an annual picnic. 
We arrived at hotel Manali Inn in the wee hours of 

morning, the hotel was comfortable and scenery was 
heavenly. We all enjoyed the beauty and climate of the 
hills, we walked around Manali to do some sight-seeing, 
shopping and visiting Hadimba temple. Next day we 
visited Solang valley for adventurous 
sports like paragliding, horse riding, 
natural sightseeing and at the end of 
the tour we had “Himachali Dham” 
dinner in hotel Manali  Inn. While 
coming back we also had darshan of 
Shri Baijnath, which is temple of Shiva 
and related to Ravana.

We would like to thank Raj and 
Muley Sir who accompanied us, and 
special thanks to Nitiin Sonar Sir for 
providing us with opportunities to 
enjoy the natural beauty.

Manali is named after the Sanatan Hindu lawgiver 
Manu. Legend has it that sage Manu stepped off his 
ark in Manali to recreate human life after a great flood 
had deluged the world. Manali lies in the North of  
Kullu Valley. The valley is referred to as the ‘Valley of 
the Gods’.

The Mountains Beckon

In-house Innovation 

Concur, an Expense 
Management Software was 
introduced in Biostadt since 
August 2018. This is primarily 
beneficial for employees to 
submit expense statements 
digitally, thereby saving time 
and effort.

The first phase was 
successfully implemented at 
the RM level and above as well 
as for HO employees. The team 
for Concur implementation 
under the guidance of Mr. 
Satish Kamath involves Mr. 
Nandkishor Shinde, Ms. Shweta 
Redij, Mr. Rajesh Lalge, Mr. 
Sandip Salunkhe and Ms. 
Yogita Dandekar. 

The second phase for 
Implementation is under 
process. All the employees will 
be online for Concur by the 
time this goes into print.

Finance:  
Introducing Concur

Painting The Town Pink
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EDITORIAL COMMITTEE MEMBERS    
Caroline Thomas
BIOSTADIAN SUPPORT COMMITTEE 
Manoj Choudhury – CCD SBU East
Varun Arasikere – FMT
Ruby Gupta – SBU North
Nishant Pagar – SBU West
Prinkle Sood  – Cropcare Division - FMT
Aniket Kothavale – InGene Organics
Rahul Patil – Hi-Q Seeds
Rama Manga Babu / Selva Pandian –  Aqua Field
Dr. Sudip Sen – Aqua – Research & Development
Dr. Ramchandra Gaikwad – Research & Development
Hanif Sayyad – Registration and Development
Pradip Choudhari – Factory Bhavnagar
Jai Sedha – Factory Jammu
Suresh Nair – International
Priyanka Bane – Human Resources
Shweta Redij – Finance
Aatish Shinde – Supply Chain
Rajesh Lalge / Nikesh Mhatre – Information Technology
Gim Thye – Vietnam Office
Hariom Singh – Philippines

Blessed with Baby Girl

Sagar   L  Bhosle
CCD SBU WEST

Sagar Sondarava Mdo 
Porbandar CCD SBU WEST   

Syed Muazam
CCD SBU NORTH - Jammu

Jitender Chauhan
CCD SBU NORTH - Kaithal 

Swapnil Chavan
HI-Q SEEDS

BIOSTADT | Employee’s Corner

Amol Shitole
IT – HO

Amit Pal Singh – 
Jammu

Dinesh R Salve – Twin Girls  
HI-Q SEEDS

Abasaheb Atpadkar 
CCD SBU WEST

You could win the Lucky Draw of Rs.1000/-

Fill this coupon, with your name and contact 
details to “Biostadian” Biostadt India Limited, 601, 
Poonam Chambers, A-Wing, 6th Floor,  
A. B. Road, Worli, Mumbai 18. 

Draw on April 2019. Announcement  
of Winner will be done in next Edition.

AUGUST 2019

NAME:

MOBILE:

EMAIL:

WINNER 
July 2018 

is Biostadian 
Tasneem Gadia 

Marketing Division 
HO
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Reetesh Tiwari
CCD SBU NORTH

Sagar Sondarava
Mdo Porbandar
CCD SBU WEST

Amit Kumar 
CCD SBU NORTH

Blessed with Baby Boy

Navnath Nale
CCD SBU WEST

Aniket Kothavale  Wed Apurva – 
Ingene Organics - H O

Rupinder Sharma Wed 
Sunita – Jammu 

Peerzada Mohammad Mussadiq 
Wed Ulfat Jaan -  CCD SBU NORTH

Felicitations


